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\* BA(Mass communication) (Hons./Hons. with Research)

(Eight Semester full-time programme Curriculum)
Scheme of Examination and credit Distribution

l'Year Semester - I

1 st Year.Semester - Il

COURSE
CODE NAME OF THE COURSE COURSE THEORY CIA PRAC'I'ICAT CREDITS

(Theorv+Practical)
MAX.

MARKS
BANrC(H)
101

,AEC i 35 t5 l+l 50

BAi\,{C(H)
102

Environmental Studies VAC 1 35 15 1+1 50

BAN,lC(H)
r03

Introduction to Journalisrn &
Mass Communication

DSC I 70 30 3+l 100

BAN,TC(H)
104

Traditional & Folk media DSC 2 l0 30 3+l 100

BANlC](H)
105

Introduction to ALrdio-VisLral
Media

1)SC 3 10 30 3+l r00

BAN,TC(H)
r06

Introduction to Indian
Constitution
Or
Event Managernent
Or
Any of the 4 Credit f oLrrse l'r-onr

SWAYAN{ Or An1 orher
MOOC Piatlblns

GE1 70 30 3+1 100

End Serr"rester Project (lnd Lrstry
Visit

100 04 100

TOTAL 24 600

COURSE
CODE NAME OF THE COURSE COL]RSE THEORY ct.\ PR{CTICAL CREDITS

(Theory+Practical)
MAX.

MARKSBAMC(H)
20t

Irunctional English-l AF.C 2 35 15 1+i 50

BAMC(H)
202

Basics of Computer SEC 1 35 15 i+l 50

BAMC(H)
20i

Introduction to Adverti sin g DSC 4 70 30 3+1 r00

BAMCr(H)
201

lntrodr-rction to PLrbl ic
Relations and Corporate
Conrrlun ication

DSC 5 10 30 3+l r0t)

BAMC(H)
20:i

Introdr-rction to Reporting and
fbr Media

DSC 6 l0 30 3+l 100

BAMC(H)
206

Introdr-rction to
Manageutent
Or
Intloduction to

Financial GF,2 70 30 3+i 100
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Any of the 4 Credit CoLrrse
SWAYAM Or Anv
MOOCI Platfbrrns

frorl
other

Or

Engagernent
Pro.fEnd Semester ect

C( ontmunitl, 100 4 100

TOTAI,
24 600

2
nrl --Yezr ester -IIr

COURSECOD
NAME OF THE COURSB COURSE THEORY CIA PRACTICAL CREDITS MAX.

MARKSB \MC(H)
3(, I

Commun ication Skills AEC 3 35 15 +I I 50
BAMC(H)
302

Value Education VAC 2 35 l5 l+l 50
B,\MC(H)
_r(l)

Editing for Print Media DSC 7 70 30 3+1 i00
B,\MC(H)
301

Media Managenrent DSC 8 10 30 3+l 100
BAMC(H)
30t

Theories and
Models

DSC 9 10 30 3+l r00
BAMC(H)30
6

Practical use of AI tools in
media
Or
Any of the 4 Credit Course

Printing
Or

Technology

SWAYAMfrom Or Any
other Mooc Platforms

DSEl 70 30 3+l 100

otl s ites

End Semester (
100 4 r00

TOTAL
24 600

?"0 Year -IV
COURSECODE NAME OF THE COURSE COTJRSE THEORY CIA PRACTICAL CREDITS MAX.

MARKSBA\4C(H) 401 Academic and Professional
w

AEC 4 35 15 1+l
BA 402

50

Photo.lournalisrn SEC 2 3s l5 1+t403 50()GI bal DSC t0 50 30 3+lBAM 404 100Media Economics DSC] 1I 50 30 3+l40s 100Media Law and Ethics DSC] 12 10 30 3+l 100

Or
Media Planning and BLrying
Or

Political

of the 4 Credit Course

DSE 2 70 30
100
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*
from SWAYAM Ol An1,
other MOOC Platforms

100 4 100

TOTAL 24 600

3'd Year Semester - V

3'd Year Semester - VI

COURSECODE NAME OF THE COURSE COURSE THEORY CIA PRACTICAT, CREDITS
(Theory+Practical)

MAX.
MARKSB.\MC(H) 501 lndian Know S VAC 3 35 15 1+1 50B,\MC(H) s02 Audio-VisLral SI]C 3 35 t5 l+1 50B.\MC(H) s03 Radio and Television

Production
DSC I3 70 30 3+l r00

504 Media DSC 14 10 30 3+l 100B,\MC(H) 505 Introduction to D igital
Media

DSC I5 10 30 3+t 100

B,\MC(H)506 Business and Spofis
Journalism
Or
Digital Marketing
Or
Any of the 4 Credit Course
from SWAYAM Or Any
other MOOC Platforrrs

DSE 3 10 30 3+l r00

End Semester Project
(BLrl letin Preparation fbr
Radio & TV

r00 4 100

TOTAL
24 600

COURSECODE NAME OF THE COURSE COI RSE THBORY CIA PRA(]TIC]AI- CREDITS
Practica

NlAX,
NIAI{lr,S60r and SEC,l 35 15 1+1 50BAMC(H) 602

50 l+t 50BAMC(H) 603 Developn"rent
Commr"rnication

DSC 16 10 30 3+l 100

BAMC 604 Mobile Journalisn-r DSC] I7 10 30 3+l 100
60s Data Journalisn-r DSC ]B 10 30 3+l r00BAMC(H)606 Travel Journalisnr

OR
Disastel Managerrrcrrt
OR
Any of the 4 Credit Course
1rom SWAYAM Or

DStr 4 10 30 3+l 100

,,,- 
-=\
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End Semester Project
(Com m Lrn ity Engagement-
Tribal Villages)

Internsh

V



l

L)

Motlier' OOC IP attbrnrs
Serlester Project

(lnterview of a celebritv in
Audio-visLral forrnat )

End
100 r00

TOTAL
24 600

4th Year Semester - VII

CODE NAME OF THE COURSE COURSE THEORY CLA MAX.
MARKSI Research Meth DSC ]9 70 30 3+t702B r00Indian Poli and Media DSC 20 70 30 3+1B, \N4C 703 100Sent i nar an d Plesentati L)n 200 B 200-I

100 4 100

Entrepreneurship
Or
Adverlising Larvs and
Ethics
Or
An1, of the .1 Credit
Course from SWAyAM
Or Any other MOOC
Platfonns

Media Start-Lrps and DSE 5 30 3+l 100

TOTAL
24 600

4th Year" Semester.- VIII
COTIRSECO

DE
NAME OF THE

COURSE COURSE TIIEO
RY CIA

L
CREDITS MAX.

\MARKSBA\4C I Research DSC 2I l0 30 3+t 100Media And DSC 22 10 30 3+t 10003 Disseftation and V rva-voce
200 B 200BAMC ect- I I

0 r00 4 r00BAMC(rJ)805

Technologies Or
Documentary producti on
Or
Any of the 4 Credit Course

WAYSfrom AM Or Any
other MOOC Platforrn S

DSIr 6 70 30
100

TOTAL
24 600TOTAL CREDITS

TOTAL MARKS:
:24 x 8 semesters
600 x 8 Semesters

192
Credits

4800
Marks
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Particulars Abbreviations Total Courses(in 4 Years)
Abi I ity Enlrancernent Course AEC 04

Value Addition Course VAC 03
Discipline Specific Course DSC 22

GeneralElective GE 02
skilr Enhancement Course SEC 05

Discipline Specifi c Elective DSE 05

FYU P_KTUI M_BAM C_ 202 6 _3 0 Page 5



\'

BA HONOURS (JOURNALTSM & MASS COMMUNTCATIOT{)

Learning Objectives:
Semester - I

Learning Outcomes:

' ro introduce studerts to the basic c:o,cepts of con-imunication and media.' To develop foundational u,riting, pr-rbric'.p.uk-g, urJ int..p..ro',ur
communication skills.

' To understand the role of meclia in society and the fundamentals of mediaproduction.
. To familiarize students with the historl,and evolution of-media.
' To de'elop critical thiniring skills Lelaicc'l to media consumptio, and production

' students will be able to articulate the basic principles of communication andmedia.

' They will develop essentiar skills in writing a,d pubric speaking.
' They will gain an unclersta,di,g of the i,-rrp'u.ini,;;;i"'", society and basicmedia prodr_rction techniques.

' They r'r'ill dernonstrate knou'ledge of thc historical development of meclia.. They will apply critical thinkinjto analS,zemedia messages and their effects

FYUP_KTUJM_BAMC_ 2026 30
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\ I
BAMC(H)- 1 0 1 -rqf-w+re-m kS-I (AEC 0 1 )

1. 05 objective type question with one line answer/ fill the gap type
(05x01)

2. 05 Short Answered questions (Covcring 5 Units)
(Not more than 50 words) -02 Marl<s each:05x02

3. 05 long Ansu,ered questions of'0.1 Marks each:05x04
With internal choice of one question from each unit

Maximum Marks -35
Minirnum Passing Marks - 14

:05 marks

:10 Marks

:20 Marks

Unit - I 3TH{, quf,641-affi, yf.E-3Tei{iEirT,3EqRu[-, 3]-dml

Unit - II qqfqqrsl, ffiq, q'qrqlrrT. 3{i-ffffr fl-oEf!qi, Fq{q;r-r, qTFlrq{T,
e'rflmrqt{iil, ft-fi, ffiEq, q-rol

Unit - III ffi qiqr sT fufl-s - vlfr{, qLqs'Tefr{, 3rTqF-fi sld, {ri][rrTqT. vrq-S rilqr,
!+q-{ Td-s fr.d_k{H, +tDr'q, qr as{. + ! ch-R _ frriTur, }Tlkt,
qltllkoF, Yt-[Sflq, 3fiqrttft.4., , Wqf-C**TTrIqrr. qffi
tqqr

unit - IV {iqR - qr-6fkd"f, 
Erq-r{-ar, Ervr 3irqH, safrrfiq}fuqi, fue}d.

qd 3idd"nTt

Unit - V qr*-prmitft {H, m rnqtfi rteft, q++iqn yroffirffil

€'qig+ir*

I 3r--siffi _tqq;qqqi
2. qrfl;qffi _sr,..i. frtqemfr
3. q-rqsk<1fl q{ilqc*qrf,{,T {iiTq-qH:T
4. ATsrrff ftl<i3iHrtarmlE _ Et,. :"6qlqETEti

s. 3tMffi yr@1s-wr-<qrft-oeE+

6. r-6rq{T,il*ifu 6tq -.qtfliTrrfiii. fr+r,,
1 mGql{Toiled - sqFJ{rq

FYUP_KTUIM_BAMC_2026 30 Page 7
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Course-II

BAMC(H)-102 Environmental Studies (VAC 01)

ENVIRONTMENTAL STUDIES

Common with AII undergraduate programmes As per uGC Guiderines.

11

Note - Scheme of Examination

UNIT.1

1. 05 
^o_bjective 

type question with one line answer/ flll the gap type(05x01)
2. 05 Short Answered questions (Covering 5 Units)

(Not more than .-50 u,ords) -02 Marks e-ac[ :05^02
3. 05 long Ansrvereci cluestions of 04 Var.ks each:05x04

With internal choice of one question fiom each unit

Maximum Marks -35
Minimurn Passing Marks -

:05 marks

:10 Marks

:20 Marks

THE MULTI DISCIPI,INARY NATURE OF ENVTRONMENTTAL
STIIDIES:
Definition. scope ancr ir,p.rtance. Need fbr pubric awareness
Natural Resourccs: Rencwable and non-renewabre resources :Natural resources and associated problerls.(a) Forest resollrces : IJse and o'er- exproitation. defbrestation. casestudies, Timber extraction, mi,ing, dams a,d their effects on

forests and tr.ibal people.
(b) water resources: L se and o'er-utilization .f surface and ground

u'ater. floods. brcirLght. conf-licts orrer water, darns benefrts andproblems.
(c) Mineral resolrrces: use anci exproitation, environmental eff-ects ofextracting and using mineral resorrrces, case stndies.(d) Food resources: world food probrems, 

"h;;;", caused bvagriculture and. overgrazrng, .if".t, of *oA&r, ;il;;r;
fertilizer-pesticide probrems. water rogging. saliniiy, ca;ili;. 

-
(e) Energy resources: Grouinq energy needs. renewable ancl nonre'ervabre energ' s()urces- L'Se of alternate energy sources. casestudies.
(0 Land resources: rancl as a resoul-ces. land degradation man i,duced

landslides soil erosion and clesertification.- Role of an individuar in conse^,ation of naturar resources- Equitable use of res,'urces fbr sustainabre lilb-stvres.

FYUP_KTUIM_BAM C_ 202 6 _3 0 Page B
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UNIT _ II

UNIT - V

ECOSYSTEMS
CONCEPT OF AN trCOSYS]'EN4S.
Structure and function of an ecosystem.
- Producers, consumers and decomposers.
- Energy flow in the ecosystem.
- Ecological succession.
- Food chains. fbod rvebs and ecological pyramids.
- Introduction" 1)'pes. chalacteristic f'eatures. structure and function

of the fbllow,ing ecosl,stem:
a. Forest ecosystem
b. Grassland ecosl,stem
c. Desert ecosl,stem
d. Aquatic ecosystems (ponds, streams, lakes, rivers, oceans.

estuaries )

UNIT - Iil Biodir.ersitl, and its Conservation
Introduction- De fln ition: genetic, species and ecosystem diversity.
Biographical classifrcation of India.
value of biodiversity: consumptive use, productive use, social
ethical, aesthetic and potion values.
Biodiversity at global" National and local levels.
India as mega-c1ivelsity nation
Threats to biodii'ersity: habitat ross. poaching of wildlifb,
nrarrr,r i ldi le con Il icr s.

Endangered and endemic species of India
conservation of biodiversity: In situ and Ex-situ conservation of
biodiversity

UNIT-IY Environment pollution
Deflnition. ('uuscs. ellccts ancl ccrntrol measures ol
a. Air pollution
b. Water pollurion
c. Soil pollution.
d. Marine pollution
e. Noise pollution
f. Nuclear hazards

- Solid waste managenlent. causes, eI'fects ancl control measures of'urban
and industriai wastes"

- Role of an individual in prevention of pollution.
- Pollution case studies
- Disaster rxanagement: floods. earthquake, cyclone and landslides.
- Human Population and thc Environment

Social Issues and the cuvironment
- From Unsustainable to SLrstainnble cler.,elopment
- Urban problems related to energy
- Water conservation, rain rvater harvesting, watershed management

FYUP_KTUI M_BAM C_ 202 6 _3 O Page 9
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- Resettlement and rehabilitation of people. its problems and concerns.
case studies.

- Environmental ethics: Issues and possibre solutions.- climate change. globar warming. acid rain. ozone layer depretion.
nuclear accidents and holocaust. Case stuciies.

- \\ aste ltnd r.er'lrrrllrtit,lr.
- Consumerism and waste products.
- Environment Protection Act.

REFERNCE

3-
4-
5-

6-
7-

8-

1-

2-

9-

10-

Agarwal K.c. 2001 En'ironmentar Biorogy. Nidi.pubr. Ltcr. Bikaner
Barouche Erach- The biodiversitl' ol rndia. \,lapin publishlng pvt. Ltd Ahmedabad380013 India, Email. Mapinfgicenet .net (R)
Brunner R.c. 1989. Hazardous waste Incineration. Mc. Grew Hi[ Inc.
llarJ< R.S Marine pollution. Clanderson press Oxford (T.B)
Cuningham. W.p. cooper, T.FI Gorhani.L A Hepworth. M.f. ZOOt
Dr. A.K. Environmental chenistry" Willy,,Eastern l.td.
Down to earth. center fbr science and Erivironment (R)
Gloick. u.P. 1993 water in crisis. pacific i.stitrre lor stLrtlies in dir,e.Environr,ert & Security. Stockholin J,rg. Institure. oxfbrd U,iv. press
Hawkins R.E Encyclopedia of Inclian Natural History. Bombay Natural Historysociety Mumbai .(R)
Rao M.N.& Datta A.K 197g, waste warer treatr,ent. oxford & IBH publ. co.pvt.Ltd.

11- Sharma B.K. 2001, Environrnentai chemistry. Goal pubr. House. Meerut.12- Survey of the Environment. the Hindu (m)
13- Trivedi R'K" and R.K Goal, Introcluction to air polh-rtion. 'fechno-Science

Publications (TB).
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Course - III
BAMC(H)-1O3-Introduction to Journalism antl Mass Communication (DSC 0l)

Maximum Marks -70
Minimum passing Marks _ 2g

Note - Scheme of Examination
1' 10 objective type question with one line answer/ flil the gap type(10x01) :10 marks2 05 Short Answered questions (Cor.ering 5 Units)

(Not more than 100 r.vords) -04 Marks each :05 r0 4 _20 Marks3 05 long Answered questions of 0g Marks each:05xOg
With internal choice of one question trorn each unit :40 Marks

Unit 1: Introduction to Mass Communication

- communication-Meaning, Definition, Erements, process, Types, Barriers

- Definition and scope of mass communication

- Evolution of mass communication: from oral traclition to the digital age

- Functions and importance of mass cornmunication
Unit 2: Print Media

- History and evolution ot'print ntecLia,

- Types of print media: Newspapers, magazines, books..- Print Media structure and functions: editorial. new-s, features.
Unit 3: Electronic Media

-- History and evolution of electronic media: raclio, television, internet.- Radio broadcasting: fbnlats. pr.ogramming. impact

- Television broaclcastin g : genrcs. p roclr_rctio n. aucli ence d vnamics

- New media and digital journalism social meclia. online news portals, blogging.
Unit zl: Public Relations and Advertising

- Meaning Definition and Scope of public Relations

- Meaning Definition and Scope of,,\dvertisement

- Role of PR in organizations and society

- Advertising: meaning. deiinition ancl scope r:rf'acJv1.. strategies and techniqr-rcs
Unit 5: Media Ethics ancl Larvs

- Ethical issues in journalism and mass comrnunication

- codes of ethics fbr journalists ancl media professionars

- Media laws and regulations: freedom of speech ancl Expression. defamation.
pri vacl .

- Role o1'media in democr.acv
Referencc Books
Understanding .Iournalism,'b1,Jshn Wilson
Journalism in India"bv Rangasw.ami to Rarth Sarthi
Mass Communication "by W.J.S. Murthy
Mass Comn, unication in India"by I(eval .1. Kumar
Process and Effects of Mass Communication

FYUP_KTUIM_BAMC-2026 30
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Cou -IV
BAMC(H)-I04 Traditionat and Fotk Media (DSC 02)

Note - Scheme of Examination
t. lO.9^Ujgctive type questio, with one line answer/ fill the gap type(10x01)

05 Short Answered questions (Covering 5 Units)
(Not more ihan 100 rvorcls) -04 Mar.ks each --05x04
05 iong Answered questi.ns of 0g Marks each:O5x(')g
With internal choice of one question from each unit

2

J

Maximunt Marks _70
Minimum Passing Marks - 2g

:10 marks

:20 Marks

! :40 Marks

Unit 1: Introduction to Traditional and Folk Media

- Definition and Scope: Understanding traditional and folk media; Differencebetween fblk and moclern mcclia.

- l:ffi 
of'Traditional N'ledia: oral i.aclitiors. tbir< rhearre. lblk music. pr-rppetry. ancl

- Role and Relevance: cultural transmission. community bonding. and education.

- comparative Analysis: Traditional vs. moclern media; case studies from variousregions of India.
Unit 2: Regional Folk Media Forms in India-- overview; Regional cliversitv in firlk media: Factors influenci,g regionalvariations.

- Key Folk Media Traditions:
-- North India: Nautanki, Bhand. pather

- East India: Jatra, Baul music

- West India: Bhavai. Lavani

- South Inclia: yakshagana. TherLrl<o,rthir

- Inrpact and changes: Inllr-rence o1'globalizalion ancl lechnoiogy on lolk media.

Unit 3: Chhattisgarhi Tradition and Folk Culture

- Historical context: origins and evolution of chhattisgarhi culture.

- Dance: panthi, Raut Nacha. Saila

- Music: pandavani, Bharthari. Chhattisgarhi songs

- Theatre: Nacha Theatre. Ranrleela

- FolkArt: Tribal art and crafts. painting traditions

- Festivals and Rituals: Role in cultulal preservation and social cohesion.

unit 4: communication and Deveropmerrt through Fork Media
- Folk Media as a Tool fbr Development: Hearth communicatio,, riteracycampaigns. social r-nessases.

- case StLrdies: Sr-rccessfirl use or fblk 
'edia 

in government and NCio ini tiatir,.es.

FYUP_KTUIM_BAMC_ 202 6 3 0
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{:: - Challenges and Opportunities: Sustainability, commercialization, integration with
modern media.

Llnit 5: Preservation and lnnovation in Traditional and Folk Metlia

- Preservation Eflbrts: Documentation, digital archiving, cultural policies.

- Revival and Innovation: Modern adaptations, fusion with conternporary ar1s, role
of nerv media.

- Case Studies: Revival projects, irnpaot of social media, and digital platlbr.n:rs.

Reference Books:
D.G. Tumke (2008). Traditional Media and communication. Neu,Delhi: Raw.at
Publications
A. Chakraborty (2006). Traditional Folk N{edia and Development Communication.
Kolkata: Frontpage Publications.
Shyam Parmar (1994). Traditional Folk Media in India. New Delhi: Gyan publishing
House.
Vighnu Prasad Gupta (2010). Chhattisgarhi I-ok Nat-va: Ek Adh1,,a1,,an. tlilaspur: Surabhi
Publications.
Anjali Malik (2015). Folk Media lbr Development Communication: A Study of Selected
Programmes. New Delhi: Atlantic publishers.
N' Subramaniam (2011). Folk Media: An Effective Communication Tool. Chennai:
Bharati Publishers.
Sadhana Naithani (2006). 'fhe Story-Time of the British Empire: Colonial ancl
Postcolonial Folkloristics. "[acltsor: Irrir,c;si1r I)rcss ol'\{ississilrpi.

FYUP_KTUIM_BAM C_ ZOZ 6 _3 0 Page 1"3
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C _V
BAMC(H)-I05 Introduction to Audio-visuar communication (DSC 03)

Note - Scheme of Examination

Maximum Marks _70
Minimum Passing Marks - 2g

:10 marks

:20 Marks

1. l0 ob.iecti'e t),pe questio, rvith onc line ans*,eri fiil the gap type
(10x01 )

2 05 Short Answered questions (Covering 5 Units)
Q.{ot more than 100 words) _04 Marks each:05x04

3 05 long Answered questions of 0g Marks each:05xOg
With internal choice of one question lrorn each unit

tlnit I: Fundament:rls of Auclio_Visual Communication

- Dell,ition and scope of audio-r,'isuar cornr,unication.

- Historicai evolution of audio_r,isual meclia.

:40 Marks

- Basic elements of audio-visual communication: Sound, image, and narrative.

Unit 2: Video production

- Understanding ENG (Electronic Neu,s Gathering) and EFp (Electronic Fieldproduction).

-- Basics of camera operation" iiaming. ancl composition.

- Introduction to rigrrting. sound ...ording. and editing techniques.

Unit 3: Audio production

- Basics of audio protluction

- Recording techniques ancl equiprncnt

- Editing and post_pr.odLrction processes

- Sound design principles

Unit 4: Scriptwriting for Audio-Visual Media

- Elements of scriptwriting: plot, character deveropment. a,d diarogue.

- Script formats for film, television, ancl onjine videos.
-- Techniques for writing enga-uing and effective scripts.

Unit 5: Digital Media and Emerging Trends

- Introduction to digital media platforms

- Social media and its impact on audio-visual communication

- Virtual reality (VR) and augmentecl reality (AR) applications

- Future trends in audio_r,isual communication
Reference Books
"Audio-visual comnru,icatic,r: concepts .rnd pr.actices,, bv S. Se,"Television Producrion: principles and practicerl'' ;;; ;. s;;r;u'-''
"Audio Production Basics with pro Toors I First', t i prur-rt o. cook"The Mixing Engineer's Handbook', by Bobby Owsinski

FYUP_KTUIM_BAMC_2026 30
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C_VI
BAMC(H)-106Introduction to Indian constitution (GE 0r)

Note - Scheme of Examination
1. 10 objective type qr-restion with one line ansrver/ filI the gap rype

(10x01)
2 05 Short Answered cluestions (Covering 5 Units)

(Not more than 100 words) -04 Marks each:05x04
3 05 long Answered questions of 08 Marks each:05xOg

With internal choice of one question fi.om each unit

unit l: Historical Background and Making of the Indian constitution

- Pre-lndependence Constitutional Developntent

- Constituent Assemb11,: Composition and Functioning

- Key Debates and Discussions in the constituent Assembrv

- Adoption and Enactment of the Constitution

Unit 2: Preamble, Fundamental Rights ancl Duties

- Significance and Irrterpretation ol the preantble

- Fundantelttal Rigitts: Concept utcl [ypcs

- Directive Principles oi State polic.,

- Fundamental Duties of indian Citizens

Maximum Marks -70
Minimum Passing Marks - 28

:10 rlarks

:20 Marks

:40 Marks

Unit 3: Structure and Functioning of the Government

- The Union Executive: Presiclent, Vice-President, Prime Minister, and Council of
Ministers

- The Parliament: co,nposition. r),u ers. anci Functions

- The State Executive: Governor. Chiel'Minister, and Council of Ministers

- The State Legislature: compositio,, powers, and Functions

- Local Governments: Panchayati Ral Institutions and Urban Local Bodies
Unit 4: Judiciary and Constitutional Amendments

- Structr-rre and Jurisdiction of-the Supreme Court

- High Courts and Subordinate CoLrrts

- Process of ConstitLrtional AntcLrcln.tcr-rts

- Significant Amendments ancl'l'heir Impact
Unit 5: Federalism antl Centre-State Relations

- Concept of Federalism in the Indian Context

- Distribution of powers: union, State, and concurrent Lists

- centre-State Relations : Legislative" Administrative, ancl Financial

- Inter-State Relations and Conf]ict l{esolution
Ileference Books:
"Making of India's Constitution,, by Hans l{aj l(hanna

FYUP_KTUJ M_BAM C_ 202 6 _3 0 Page 15



"Introduction to the constitution of India,, by Brij Kishore Sharma
"Federalism in India: origins and Deverrpment" by M. p. Singh
"centre-State Relations in India" by Asok Kumar chanda
"The Indian coristitution: cornerston. n,'a Natio,,, b,v Granville Austin

OR

B) Event Management (GE 0l)
Unit l: Introduction to Event Management

- Definition and scope ole.r,ent ntanagement

- T1'pes ole\cn1s: Corporate. sociari. curltural. sports. and entertainment

- Role of event manager ancl event management team

- Skills and attributes of a successful evenr manager

- Event lifecycle: conceptuarizatio,. pranning, execution. and crosure
Unit 2: Event Planning and Strategy

- Event research and feasibilitl, sturlr,

- Errent concept and thente cicveloprlent

- Budgeting and financial planning

- Venue selection and logistics

- Event marketing and promotion strategies

- Risk management and contingenc-"- planning

unit 3: communication ancr pubric Rerations in E'ent Management

- Roie olconrrnunication in events

- Media relations and press release rvriting

- Sponsorship and partnership development

- Branding and brand communication in events

- Social media and digitar strategies lbr event promotion

- Crisis communication ancl ntanagement
Unit 4: Event Operations and Logistics

- Event operations planning and execution

- On-site management and coordination

- Technology and infrastructure in event management

- Vendor management and coordination

- Health. saIbt1,. and securitv in er.ents

- Flospitalitl, and guest ntanagetrent
Unit 5: Evaluation and lmpact Assessment of Events

- Post-event evaluation: Methods an,l tools

- Feedback collection and analysis

- Measuring event success and ROI

- Economic and social impact of events

- Case studies of successful er,,ents in

FYUP_KTUIM_BAMC_2026 30
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.- Cateer oppor.tunities in event manasentent
Reference Books:
"Event Planning and Management', by Sanjay Singh Ra.iput
"Event Management ancr pubric Reraiions'i.uy st ri,ti ou,
"Events Management" by P.S. Sindhu"Event Evaluation and Management,' by Uday
Kulkarni

c) Any of the 4 credit courses from swAyAM or Any other Mooc platlbrms
approved by the Competent Authorities

40

Maximum Marks - 100
Nlinimum Passing Marks -

Students shall have to visit a Media organisation (print/Radio/TV/ Digital Media). Theyshall have to take photographs/ video graphs_(geo-ragging) of their visiis. They shall haveto prepare a detailed report on their visit and their leini"ng thereof and submit the reportin the department' Evaluation shall be on the basis of report plus ppr presentation infront of internal and external expert to br'appointed by vice chancellor lillou,,ecl br,,aViva-voce.

FYUP-KTUJM-BAM c_2026_30
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Course - VII
BAMC(H)-I07: End Semester project (Industry Visit)



''L\
I

BA HONOURS (.IOURNALISM & MASS COMMTINIICATION)
CoLrse ol' StLrclies tlA\4C( I{)

Semester - II
Learning Objectives:

' To build on the foundational skills developed in Semester I.
' To introduce students to advanced concepts in communication and media.
' To develop skills in digital communication and social media management.. To explore 'u'arious lorms of nredia and their respective audiences.. To undersland thc principles of nicdia lan and ethics.

Learning Outcomes:
. Students will demonstrate advanced communication skills.
' They will understand the complexities of digital communication platforms.. They can manage social media anc'l create digital content effectivlly.. They n,i11 identiS and target diftelent r.neclia audiences.. The)'r.r'ill understand ancl apDlr n.rcclia lar.r n1161 ethical principles in theirw.ork.
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1 - Functional English (AEC 02)

Maximum Marks -35
Minimum Passing Marks - 14

Note - Scheme of Examination

1' 05 objective type question with one line answer/ fill the gap type(05x01) :05 marks
2. 05 Short Answered questions (Covering 5 Units)

Q'Jot more than 50 words) -02 Marks each :05x02 :10 Marks
3. 05 long Answered questions of 04 Marks each:O5x04

With internal choice of one question from each unit :20 Marks

Unit - I

Unit - III

Functional Grammar : Nouns countable, Uncountable (T-vpes).
Pronouns - Personal. Relatil,e ancl others. verb and verb StrLrctuie
(infinitives and gerunds), Tenses.

Unit - II Functional Grammar : Adr erbs and Adverbial phrases, Comparisons andIntensification, Adverbs and Modifiers, Adjectives and Adjective
Phrases.

ancl

Unit - IV

Unit - V

Reference Books

Pre_paration of questionnarre 1br interview skills. Expansiory'working
skills. Language of Ncwscourses" i-etter t\rritinL fbr various
Depadments, Opiniori \\,riting. l_etter to L,clitor.

1. Intermediate English Grammar by Raymond Williams.
2. Vocabulary by Michael Macarthyand Felicity O,Dell.

FYUP-KTUI
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Course - II
BAMC(H)-202 Basics of Computer Applications (SEC 0t)

Note - SchenLe of Examination

Maximum Marks -35
Minimum Passing Marks - 14

d

Unit 1: Introduction to Computers
-- Overview of computer harclware rtnd software

- [Jnderstanding thc basic c()lrpon('nts oi., co.rputer svstern
-- lnlroclrtctittn to 1r1-rg1'111ltg s,\ ste ptS alcl Ille ptanagentent

Unit 2: Basic Sofhvare

- Introduction to word processing softrvare-Basic formatting techniques: font styles,
sizes, and alignrnent

- Introduction to spreadsheet software-Basic operations: entering data, formulas,
and functions

- introdrtction to presentation sofir,izrre-Creating slides. addir-rg text. images. andmultimeciia eIcrnents
Unit 3: Page Designing

- Principles of page Designing.

- Layout and Composition.

- Typography and Fonts.

- Graphics and Ima-ues in page Design"

- Soitri,are fbr page Designir-ig:Adc.he InDesicr_).
Unit,l: Website Designing

- Introduction to Website Designing.

- web Designing Tools :-wIX" Squarespace. w'ebflou,. wordpress

- Website Navigation and User Expcrience.

- Adding multimedia elements to websites.

- content Ma,agement S1.stc,rs 1cN4S) ancl w.ebsite l{osti,g.
[.fnit 5: lnternet and Email

- Understanding the basics of-the iulemct

- Web browsing and search techniques

- Introduction to email: composing. sending. and receiving emails

- Online safety and security

Reference Books
"Computer Fundanrentals" hr, p.K. Sinha
"Computer Awareness,, bv R. pillai
"The Non-Designer's Design Book" by Rooin williams (peachpit press)
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€ Course - III
BAMC(H)-203 Introduction to Advertising(DSC 04)

Maxirlum Marks -70
Note - Scheme of Exarni,ation 

Minirnr'un Passing Marks - 28

1. 10 objective type question with one rine answer/ fill the gap type(10x01) :10 marks2 05 Short Answered questions (Covcring 5 Units)
(Not more than 100 words) -04 Mar.ks each:05x04 :20 Marks3 05 long Answered q,estions of 0g N4arks each-05r0g
With internal choice olone qlicstion ti.om each unit :40 Marks

Unit I: Fundamentals of Advertising

- understanding Advertising: Definition, objectives, and Functions

- Evolution ofAdvertising in India

- Types ofAdvertising: print, Broadcast, Digital, outdoor, etc.

- Advertising Agencies: Structure and F-unclions

- Legal and Ethical Issues inAdvertrsing
Unit II: Consumer Behavior and Market Segmentation

- Understanding Consumer Behaviourr and its Imporlance in Advertising

- Market Segmentation: Basis and Strategies
--_ Targeting and positioning in Advertising

- Psychographic arrd Demographic Segmentation

- Consurner Decision Making pr.ocess

Unit III: Advertising Media planning

-_ Media Planning: Definition and pnrcess

- Selection of Media Vehicles

- Media Mix and Budget Allocation

- Reach, Frequencl,, and Lnpact in Advertising

- Media Buying and Negotiation

Unit IV: Advertising Creativity ancl Digitar Advertising

- Creative Strategy and Creative Brief
- Advertising Appeals ancl Message Design

- copywriting Techniques fbr print. Rroaclcast and Digital Media
- Digital Advertising: Search Engine Marketing (SEM). Display Advefiising and

Pro gramnratic Ach,er.ti srn g
Social Meclia Ad'ertisi,g arcr rnr'rr-rcrcer. Marlieting

- Artificiai Intelrigence (AI) ancr Aur.mation in Advlrtising

Unit V: Contemporary Trends, Ethics and Campaign Management

Brand Building and Brand Equity
Advefiising C'ampaign Planning ancl Eval Ltalion
Advertising Research and

FYUP_KTUJM_BAMC_ 2026 3O
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- Data Analytics and Consumer Insights

- Advertising Regurations. Consurrer protection and Digitar privacy

Reference
"Adverlising: Principles and Practice" bv william D. wells, Sandra Moriarty, and JohnBurnett
"consumer Behavior: A South Asian Perspective" by Leon G. Scliiffman and LeslieLazar Kanuk
"MediaPlanning & Bu'ing i, the 21s1 ( entllr\" br I(.S. Flarihara,
"Adrertisitrg Campaign PIanning"'. "Ach ertisiir-rr (:antpai-e1s: Start to Finish,, by Jint
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Course - IV
BAMC(H) -2a4 lntrocluction to Public Relations and corporate communication(DSc 0s)

Note - Scheme of Examination

Maximum Marks _70
Minimum Passing Marks - 2g

:l0 marks

:20 Marks

:40 Marks

1 ' 10 objective t1'pe question u'ith o.e rine ansrver./ filr the gap rype
(10x01 )

2 05 Short Answ.erecl cluestions (Covcring 5 Units)
()rlot more than 100 words) _0zl Mar:ks each:05r043 05 long Answered questions of 0g Marks each:05xOg
With internal choice olone question from each unit

Unit 1: Introduction to public ti.elations.- Definition, scope" ancl importance of public relations.

- Historical evorution and deveropmcnt of public reratio,s.

- Functions and objectives of public_ relations in organizational settings.Unit 2: Communication Theories in public Relations

- Major communication theories relevant to public rerations practice.

- understanding the rore of communication in buirding rerationships.

- Application of comtlrunicalion thecrries in claliing efI-ective pR strategies.Unit 3: Corporate Communication

- Definition and components of corporate communication.

- Corporate branding and irnage management.

- crisis communication: Strategies fb, handling emergencies and controversies.Unit 4: N{edia Relations and Digital pR

- Techniques fbr building pt'rsitive r:elatior-rships v,,ith trre media.

- Role o1'social media in contenrporar.l, public relations..- Digital PR strategies: online reputation managerxent" influencer marketing, andcontent marketing.
Unit 5: Ethics and professionarism in pubric Rerations

- Ethical considerations in public relations practice.

- Professional standards and codes ofconduct.

- Role of pubric rerations in promoting corporate sociar responsibirity (csR).

Reference Books
"Public Relations: principres ancr practice,, by S. A. ch,nawara ancl K. S. Sethia"Public Relations communication: Theory.ancr practice,, by Sarlay Gupta"corporate com,runicltion: principles arici practic.,, by Biirhma K. Agnihotri"Digital PR and Social Media Marketing,, b),R. K. Sin;h

6_3FYUP_KTUIM_BAMC 202 0
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Course - V
BAMC(H)-205 Introduction to Reporting and writing for Media (DSC 06)

Note - Scherne of'L-.rantirration
l0 obiectir.'e t1''pe qi-restion *,itrr orc ri,e ansrier,.r,rlr the gaptype (10x01)

I

Maximum Marks -70
Minimum Passing Marks - 2g

:10 rnarks

:20 Marks

:40 Marks

2 05 Short Answered questions (Cor.ering 5 tJnits)
Qrlot more than 100 words) _04 Marks Jach :05 .04

3 05 long Answered questions of 0g Marks each:O5xOg
With internal choice of one question from each unit

unit l: Introduction to .Iournarism and Media writing
- Llnderstandins the role of.iountalrsm in society

- Basics of news gathering and reporting

- Introductior, to different forms of media writing: news.
editorial

feature, opinion. and

-- Ethical considerations in journalism
Unit 2: News Reporting

- Principlcs of neu.,s reporting

- Elentents ol,a Neus Repor.t

- News sources and verification techniques

- News story structure and formatting

- Writing headlines and leads
Unit 3: Feature Writing

- Understanding feature writing and its importance

- Identifl,.ing l.eature stor_v ideas

- Structure and st1,le in f'eature writrng
Techniques for conducting interview's and research for feature storiesUnit 4: Opinion Writing

- Introduction to opinion.journalism

- writing editorials, corumns. op-ads. Syndicated Corumn

- Developing a unique voice as a u,riter

- Ethical considerations in opinion nrrting
Unit 5: Multimedia Reporting and Writing

-- Overview olmultimedia journalisn-r

- writing for online platforms: brogs, sociar ,redia, and websites

- Incorporating murtimedia elements into storvtelrins

- Understanding audience engagement in digital ,r.jiu
Reference Books
"Basic Reporting in .lournalisr-n,, b1, R. Balasubrantaniur-n
"l'cature writing r'br Newsco,,rr., and Mrgazir"r;; u, uaward.ray Friedlancler
"Opinion Writi,g: Building Skills, Mastering Craft,,by Sid Kemp
"The online Journalism Handbook: Skills to Survive *a rruir. Tn the Digital Age,, byPaul Bradshaw and Liisa Rohumaa
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_VI
rl\t' BAMC(H).206 (GENERAL ELECTTVE 02)

A) Introduction to Financial Management (GE 02)

- Financial Statements: Introduction
Cash Flow Statement

Maximum Marks -70
Minimum Passing Marks - 2g

Note - Scherne of Examination
1. 10 objective type question with one line answer/ fili the gap rype(10x01) :10 marks2 05 Short Answered questions (Covcring 5 Units)

(Not more than 100 words) -04 Marks each:05x04 :20 Marks3 05 long Answered questions of 0g Marks each:O5xOg
With internal choice of one question from each r,rnit :40 Marks

Unit I: Fundamentals of Financial Management

- Meaning, Nature and Scope of Financial Management

- Objectives and Functions of Financial Manasement

- Financial Planning and Decision Making

- Time Value of Money: Basic Concepts
Sources of Finance: Equity. Debt" GLants ancr c'rov'cl fr_rnding

- Financial Literacy' ar-rd Responsibrc Financiar Beha'io,r

Unit II: Budgeting and Financial planning

- Personal and Household Budgeting

- Budget Preparation and Cost Control

- Income, Expenditure, Savings ancl Emergency Funds

- Cash Flow Management

- Banking Services: Savings. currenr Accounts, Digital Banking and Llpl
- Introduction to Credit Score and Loan ManagemJrt

Unit III: Investment, Taxation and Risk Management

- Basics of Investment and Wealth Creation

- Financial Instruments: Fixecl Deposits, Mutual Funds, SIps, ppF. NpS, Gold and
Government Securities

- Introdurction to Insurance: Litb. lleaith anci Asset Insurance-.- Basic Concepts of Income I'ax and GST.

- Financial Frauds, Cyber Security and consumer protection

unit IV: Financiar Management in Media organizations
- Revenue Models of print. Electro,ic ancr DigitaiMedia
- Media Budgeting and Cost Estirnatron

- Advertising Revenue and Subscriptron Models

- Financial planning fbr Neu.sroomi, production Houses and Digital Meclia
Startups

to Profit & Loss Account, Balance Sheet and

c_2026_30
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- Financial Ethics. Transparency and Accor-rntability in Media organizations

Unit v: Entrepreneurship anrr Financiar Sustainabirify, in Media
- Entrepreneurship in Meclia and ( realir,e Irir,stries

- Preparing a Simple Business plan

- Funding Opportunities for Media Startups

- Government Schemes for Entrepreneurs (Startup India, Stand-up India, MSME
and Chhattisgarh startup policy)

- Freelancing, content Monetization and creator Economy

- case Studies of Successful Indian and chhattisgarh-based Media Enterprises

Relbrences

I I. M. Pandey - Financial Management.
2. Pra,sanna chandra - Financiar Murug.*.nt: Trreory and practice.
3. Khan & Jain - Financial Management.
4. RBI Financial EdLrcation ]Jandhoolt.
5. SL,BI Investor L:dLrcation Flancihool<.
6 Ministry of Financ:e, (iot,e,nrneni ,i India Financiar l-irerctclt Resources.7. Startup India Learning programnti lcornrrrrent of hclia).8' chhattisgarh sta,tup ptticy antr vsME poricy ,r.c,n nnts.

B) Introduction to Marketing (GE 02)

Note - Scheme of Examination

Maximrlm Marks _70
Minimum Passing Marks - 2g

tO.9^bjgctive type question with one line answer/ fill the gap rype
(10x01)

05 Short Answered questions (Covcring 5 Units)
(lrlot more than 100 rvor:ds) -04 N4arks each :0,5x04
0-5 long ,,\nsu,ered queslior-rs o1- ()8 \4arl<s clr,,:h-0,5 >.0g

With internal choice of one questiitn liom each unit

Unit I: Fundamentals of Marketing

- Meaning, Nature and Scope of Marketing

- Evolution of Marketing Concepts

- Functions and Importance of N4arl<eting

- Marketing Environmeltt: Micro and N,lacro Environment

- Marketing Mix (7ps): product, price" place, promotion, people, process andPhysical Evidence

- Contemporary Trends in Marketin I

Unit II: Consumer Behaviour and Market Research
Consumer Behaviour: Meaning and Importance
Factors inf'l r_renc ing ('onsunrer Bur ing Dccisions

1

2

.l

:10 marks

:20 Marks

:40 Marks
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:\:
iL - Market Seg_mentation, Targeting and positioning (srp)

- Mar-keting Information System

- Introduction to Market Research

- Data Collection Methods ancl Consumer Sur\,eys
Unit III: Rranding, Advertising ancr Digitar Nrarketing

- Brand, Brand Identity ancl Brand ljquity

- Product Life Cycle and product positioning

- Integrated Marketing Communication GMa)
- Advertising as a Marketing Courmunication Tool

- Digital Marketing: SEo, SEM, Social Media Marketing, Influencer Marketing
and Content Marketing

- Ethics and Social Responsibilitl in Marketing
Unit IV' Marketing in Me<Iia and Communication Industries

- Marketing of pri,t, Television, Radio and Digital Media

- Audience Research and Media consumption"patterns

- Media planning and Buying: Basic Concepts

- Revenue Models in Traditional ancl Digitj Media

- Event Marketing ancl public Relations

- Case Studies of Sr-rccesslirl N4celra \4arkering Liampaigns ip inclia anci
Chhattisgarh
unit v: Entrepreneurship and Emerging Trends in Marketing

- Entrepreneurship and Marketing fhr H4eala Startups

- Marketing plan and Business Model Canvas-- Personal Branding fbr Media professionals

- Marketing through AI, Data Analvtics and Automatior.r.- Rural Marketi,g. Sociar Ma.ke riirg ancr Sustainabre Marketing
- Government Initiatives: Startup Inclia, Digital lndia. MSME uiro opportunities inChhatrisgarh

References:
o Philip Kotler & Gary Armstrong * principles, o.l.Marketing.
o Philip Kotler & Kevin Lane Kere r - r,t[urketing Management.
o Ramaswamy & Namakumarj - l,Lrrkctirtg !,{6,rofun oit.o V. S. Rartasrvanl,- l,lurketirtg (,ut.tL:al)t,\ ttncl (,t.t.sc,s.
o Dave Chafl.ey - Digitat Al[arketing.

' Belch & Belch - Acrverti,sing ancl pr.rmrtion; An Integrated Marketing
C ontmun i c ati ons P er sp e c tiv e .

. S. A. Chunawalla- Marketing principle.s ancl practice.
o Governmerrt of India - Starh,rp Incritt and Digitat Incria resotrces^

c) Any of the 4 credit courses from swAyAM or Any other Mooc prafibrms
approved by the Competent Authorities
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Cou -vII
BAMC(H) -207 : End Semester project (Community Engagement: Gram-
Panchayats)

40

Maximum Marks - 100
Minimum Passing Marks -

Students shail har''e to visit the nearhl' Gram Panchayats ancl understand how theorganization runs and works for the betterment of'the people. They need to interact withthe Gram Panchayat members and viliagers and ,rup th. developmental activities beingundeftaken by the Gram Panchayats urd th. participations of the villagers in thoseactivities' They shall have to take photographs/ ,ideog.aphs (geo-tagging) of their visits.They shall have to prepare a detailed report on theinirlt unJ theirGariing thereof andsubmit the report in the depaftrlent. Evlh-ration shall be on the basis of report plus ppT
presentation in fiont of internal anc1 erlcrnal expert to be appointed by Vice Chancellorfollowed by a Viva-voce.
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Learning Outcomes:
. Students will be able to apply media theories to real-world scenarios.
' TheY willproduce high-quality media content, including news and f'eature

articles.

BA HONOURS (JOURNALISM & MASS COMMTINICATION)
Coulse o1' Sturdies BANIC(.Fl)

Semester - III

They will understarLcl ancl aclhcr.c t(, cthicll o lrlnalisr-r'r.
will conduct investigative joirrnalism
will critically evaluate media coverage of major events.

FYUP-KTUIM-BAM
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I
BAMC(H)-3O1- Communication Skiils (AEC 03)

Note - Scheme of Examination

Maximurn Marks -35
Minimum Passing Marks - 14

:05 marks

:10 N4arks

:20 Marks

1 . 05 objective type question w'ith one rine answer/ fiil the gap type
(05x0 1 )

2. 05 Shorl Answered questions (Cor ering 5 tJnits)
(Not more than 50 rvords) _02 Marl<s each -05r02

i. 05 long Ansu,ered quesrions of 04 Marks each:O5r04
With internal choice of one quesrion fiom each unit

UNIT-I Fundamentals of Communication
-Meaning, nature and importance of communication
-Objectives and functions ol contmunication
-Process ol communication
-Eierlents of communication
-Types of communicatio, verbar. Non-verbal. written, visual
-Barriers to communication
-Effective communication

UNIT-II Listening ancl Speaking Skills
-Active listening . _Empathetic listening
-Speaking rvith conildence . voice moclulatior:r . Pronunciation and articulation-Public speaking , E,xtempore speaking
-Interview techniques
-Group Discussion (GD)

UNIT-III Written Communication for Media

,--}1Tlpt.r 
of effective writing, \r, riting clear and concise sentences, Emailwfltlng

-Official correspondence
-Press notes
-Social media writing. Blog writing
Proofreading basics

UNIIT-IV Professional Communication
-Communication in meclia orsanizatiolrs
-Workplace conrrrr rrrr icnt ion
-Team communication
-Leadership communication
-Presentation skills
-Communication etiquette
-Time management
-Conflict resolution
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6
-Communication ciuling lneeti ngs
-Digital communication tools

UNIT-' communication sk,rs for Media professionars
Communication ethics
-Media language
-Audience analysis
-Interviewing skills
-Anchoring and presentation
-Communication on social medizr
-Mobile communication
-Cross-cultural communication
-Personality development
-Employabiiity skills

References:

1. Kumar. Keval J. A4as.s Conununicatictn in Inditt.2' Dutta' K. Business Com,tunicarion ancr personarity Deveropment.3' Rantan, Meenakshi & Singh. Prakash. Business C'mmunication.
1 Lesikar, Raymond y. Baslc gurine.rs communication.5 Camegie, Dale. The Art o/ pubtic Speoking.6. Hotrgh, R. Contmunicatiin Skills litr profes.,;ictnals..
7 Aggarwal. Vir Bala" Es,rential,s ,rf ,l,,r,,ri,i,,r*r,."'"'"
I Barun F.oy. Beginners'' Guicre to'Jotrrnaris,m and r,Iass c,ommunicatirm.9' Goverru,ent of India. Hctncrbook on orJiciat Communication.,, t::;:::rd artictes from The Hinttu. The Indian Erprnrr, und press InJbrmarion
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1. 05 objective type question with one rrne answer/ fi[ the gap type
(0sx0 1 )

2. 05 Short Answered questions (Corering 5 lJnits)
(Not rr,ore than *50 lvords) -02 Nlar.l<s eacli -05x02

l. 05 lo,g A,snered qr:estio,s ol-0.{ N/arks each=.0-5x04
With internal choice of one quesrioll from each unit

Course - Il
BAMC(H)-302-Vatue Education (VAC 02)

Note - Scheme of Examination

Unit - I

Unit - il

Unit - ilI

t.fnit - IV

Unit - V

Reference Books

Maximum Marks -35
Minimuln Passing Marks - 14

:05 rnarks

:10 Marks

:20 Marks

Significance of value Ed,cation problems Faced by Humanity, Ecological
and Enr.ironnrcntal Inthal.utce

Social and Family Disintegration, Stress and conflict in Individnals.
Solutions for above Problems

Understanding values a'd human behavior. Internal values- Trust.
Respect. Lo.,,e. Aff-ection. Gratittrcle. pride. Admiration.

Beha'ioral valucs-cotr'tes1. -{ertleress. sirnplicity. reverence.

exclusivity, spontaneity. generosity, warm-heartedness, and royalty,
Material Values- Utility. Afi
Existential values-Happiness, peace" contentment. and joy, Human
vaiues-Patience. courage. generosit'r,. kindness. kindness. and compassion

Nagraj A2007..Ieeevan vidya Ek parichay (Hindi), Jeeven vidya
Prakashan
Dr R R Gaur, R Sengal. G p Bagria (2009), A Foundation course in value
Eduction

2

3 Praveen Singl-i. 2005. Madhy,'asrha Darshn-Eh parichy (Hindi)
1 Praveen Singh. 2005, Sah \srivaaci (Flindi)
5. Deepak Kaushik" 2008, value education (English), Divya path Sansthan
9 Somdev Tragi, 2005, Jeenan vidya shivir, (Siudy'Mat..iur;, (Hindi)7. ShriramNarsimhan,2008. conscience, Science & Se,se of riving 

'

(English)
B. P L Dhar, R R Gaur, 1990. Science & Humanism. commonwearth

Publ i shers
9. Http:/ msdhyasl"r-darshan. blogspot.cor"n/
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J Course - III

BAMC(H)-303- Editing for Print Media (DSC 07)
Maximum Marks -70

Minimum Passing Marks - 28
Note - Scheme of Exan-rination

1. 10 objective type questior.r with one line answer/ fill the gap type
(10x01) :10 rnarks

2 05 Short Answered questions (Covering 5 Units)
(Not more thar-r 100 words) -04 Malks each:05x04 -20 Marks

3 05 long Answered questions ol08 Marks each:05r08
With internal choice of one question from each unit :40 Marks

Unit 1: Introduction to Editing

- Overview of the editing process in print media

- 
Roles and responsibilities of an editor, sub-editor, copy-editor, news-editor

- 
DifTerent desks in Print Media (Organizational Structure)

- 
Imporlance of editing in journalism and mass communication

Unit 2: Copy Editing

- Fundamentals of copy ecliting

- Grammar, punctuation, and spelling checks

- Style guides and their significance

- Headline writing techniques

Unit 3: Layout and Design

- Basics of layout and design principles

- Understanciing typograph-v

- Elements of page design

- Importance of visual hierarchy in print media
Unit 4: Proofreading

- Purpose and process of proofreadirrg

- Techniques for efI-ective prooft'eading

- Spotting errors in content ar-rd la1'or,rt

- Collaboratir-rg with rvriters ancl clesigners lbr cp-ralitr assurance
Unit 5: Ethics and Legal Aspects

- 
Ethical considerations in editing

- Legal aspects of print media editing in India

- Copyright and plagiarism issues

- Handling sensitive content responsiblv
Reference Books
"Editing for Print Media: A Practicai Guicle" b1 I(. Srini\/asan
"Copy Editing: A Practical Guide" by S. Rajagopal
"Layout and Design for Print Media" by S. Kumar
"Proofreading for Print Media" by P. Sharma

"Legal Aspects of Editing in Indian Journaiism" by A. Singh
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Cou _IV
BAMC(H)-304-Media Management (DSC 08)

Note - Scheme of Examination
1. 10 objective tr.pe quesrion r.vith onc line ans*,erl fi11 the gap type

(10x01)
2 05 Short Answ-ered questions (Covering 5 Units)

(Not more than 100 words) -4 Marks each :05x4
3 05 long Answered questions of 08 Marks each:05xOg

With internal choice of one question from each unit
Unit 1: Introduction to Media Management

- Unclerstanding Media Organizations

- Evolution o[-N{edia \lanascntcnl

- Media Business Models

- Role of Media Manasers

Maximum Marks -70
Minimum Passing Marks - 28

:10 marks

:20 Marks

:40 Marks

Unit 2: Media Marketing and Advertising

- 
Principles of Media Marketing

- Advertising Strategies in \,{cciia

- Audience N,leasurernent lcchniqr_res

- Branding and Promotion in Media
Unit 3: Media Economics and Financial Management

- Media Economics: Concepts and Theories

- Financial Management in Media Organizations

- Revenue Streams in N4edia Industr_v

- 
(.ost N,fanagentent ancl BLrclgcting

Unit 4: Media Policy and Regulations

- Regulatory Framework for N{edia in India

- Broadcast Regulations

- Press Laws and Ethics

- 
Emerging Issues in Media polic1,,

Unit 5: Media Leadership antl [nnovation

- l,eadership Styles in Meciia N4anagement

- Change Management in Meclia Organizations

- Innovation and Technological Trends

- Entrepreneurship in Media

Reference Books
"Media Management: A Cascbook Apprr rch" b1 :\parna Sharma
"Media Marketing: concepts and Strategies" b1,' Satirabh Mishra
"Media Economics: Theory and Practice" by Alison Alexander and James Owers
"Media Laws and Regulations in India,' bv N. C. Saxena
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Course - V
BAMC(H)-305 Communication Theories and Models (DSC 09)

Marimunr lvlalks .-70

N4inimun.r Passir-rg Marks - 28
Note - Scheme of Examination

1. 10 objective type question with one line answer/ fill the gap type
(10x01) :10 marks

2 05 Short Answered questions (Covering 5 Units)
(Not more than 100 words) -04 Marks each :05x04 :20 Marks

3 05 long Ansu,ered questions ol08 Marks eaoh:05r08
With internal choice of one question fiom each unit :40 Marks

Unit 1: Introduction to Mass Communication Theories

- 
Mass Communication: -Meaning. Definition, Concepts.

- 
Overview of Mass communication theories

- 
Historical development of mass communication theories

- 
Basic concepts and approaches in mass communication theory

Unit 2: Media Efl'ects Theorics

- Agencla Setting Theory

- Cultivation Theory

- Uses and Gratifications Theor.v

- Social Learning Theory

- Normative Theories
Unit 3: Modern Media Perspectives

- Global Village. Medir-rm is thc \lessagc. N1ant Voices One W'orlcl

- Pr-rbiic Sphere, Hot and Cool Media. Bias of Communication. Gate Keeping

- Global Communication, Technological Determinism
Unit zl: Models of Mass Communication

- Linear Model (Aristotle, Laswell. Shannon and Weaver, Berlo. ABX)

- Interactional Model (Schram and Osgood, Westly and Maclean, Gatekeeping)

- Transactional Model (Helical. Barlr-rnd)
Unit 5: Contemporary lssues and Emerging'I'heories

- Globalization and Nledia

- 
Digital Media and Convergence

- 
Participatory Culture and User-generated Content

- Surveillance and Privacy in the Digital Age
Reference Book
"Mass Communication Theory: For-rndatior-rs. Ferment. ancl Future" by Stanle,v J. Baran
and Dennis I(. Davis
"Media EtTects: Advances in Theory anci Research" by Jennings Bryant and Mary Beth
Oliver
"Many voices, one world: Towards a New, More Just, and More Efficient world
Information and Communication order" by the UNESCO McBride Commission
"Media & Cultural Theory" by James Curan and David Morley
"convergence culture: where old and r.r-ew Media collide" by Henry Jenkins

t:1$i/Mw:rfi,#/stwnj)r&W:,/,/,//nn, s
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Course - VI
BAMC(H)-306 Printing Technology (DSE 0I)

Note - Scheme of Examination

Maximum Marks -70
Minimum Passing Marks - 28

1" 10 objective type question with o,e line answer/ fill the gap type
(l 0x0 1)

2 05 Short Answered questions (Cor ering 5 Units)
(Not more than 100 rvords) -4 Marks each:05r4

3 0-5 long Ansrvereci qucstior-is of 08 N4arks each-05xOg
With internal choice olone questron from each unit :40 Marks

UNIT-I Introduction to Printing Technology

- Evolution of printing technology

- Importance of printing in mass communicatior.r

- Printing industry. in India
T1'pes of plinting procluc:ts

- Printing terminology

- Components of a printing press

- Career opportunities in printing and publishing
UI'{IT-II Printing Processes

- Relief printing. Intaglio printing . Planographic printing, Screen printing, Offset
printin-e. Di gitai pri nti n-u

- l- lexographl

- Gravure printing

- Applications oldifferent printing processes
UNIT-III Pre-Press Technology

- Manuscript preparation

- Copy editing
- - Ty'pographl,

- Typefaces and fbnts

- Page layout and design

- Desktop Publishing (DTp)

- Image resolution

- Colour modes (RGB and CMyK)

- Proofreading and proof correction
TJ NIT-Mress :rnd Post-Press Operations

- Sheet-fed printing

- Web offset printing

- Ink and paper

- Printing quality control
Post-Press

- Folding, Cutting. Binding. Lamination. pacha-uing

:10 rnarks

:20 Marks

FYUP_KTUIM_BAM C_202 6 _3 0 Page 36



a,\\!. - Newspaper production process , Magazine production process, Book production
process

UNIT-S Modern Printing Technolog), and Digital Publishing

- Computer-to-Plate (CTP)

- Print-on-Demand (POD)

- Digitalworkflow
E-publishing

- Sustainable printing

- Green printing

- Printing ethics

- Copyright in print publishing

- Future trends in printing technology

- Afiificial Intelligence in print production
References:

1. Adanrs, J. M. Printing 'l'echnol,tg;.r,.

2. Johansson, Kaj.,,{ Guide lo Gru1thic Print Production.
3. Ambrose, Gavin & Harris. Paul. The Production Manual.
4. Kipphan, Helmut. Handbook of Print Medio.
5. Evans, Harold. Editing and Design.
6. Bivins, Thomas H. Public Relotictns Writing (sections on print production).
1. Keval J. Kumar. lv[ass Communication in India.
8. Vir Bala Aggarwal. Es'sentiuls' o.f lournctLis'nt.
9. Government of India publications on printing and pLrblication standards.
10. Adobe InDesign and Scribus user manuals (latest editions).

(B) (306) Practical use of A[ Tools in Media (DSE 0t)

UNIT-I Introduction to Artificial lntelligence in Media

- Meaning and evolution of Artiircral lntelltgence

- Difl-erence betweer-r AI, Nlachinc Learning. ancl Generati'u,e AI

- Ai applications in journalism and ntass commr_rnication

- AI in ner,r,spapers, television, radio. and digital media

- Overview of popular AI tools

- Benefits and limitations of AI in rnedia

UNIT-II AI for Writing and Content Creation

- Al-assisted news writing, Fleadline generation, Story summalization,script
writing

- Blog writing , Social media caption writing, Translation and language
improvement

- Prompt writing techniques fbr media tasks

UNIT-Iil AI Tools fbr Visu:rl, Audio ancl Vicleo Nledia

- AI image generatiot.t, AI-assistecl qraphic clesign . AI auclio recording and editing
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Speech-to-text transcription . Tert-to-specch tools . AI video creation

- AI subtitles and captions

- AI presentation tools

UNIT-IV AI in Nervsroom ancl Digital Media

-. Al-assistedresearch

- F-act-cheching using AI

- Veriflcation olonline infom-Lation . Detecting rnisinlorrlation and deepfakes

- AI for social media management. Audience engagement , Data visualization

- Al-powered analytics

UNIT-V Ethical and Responsilrle Use of AI

- AI ethics in .lournalism . Copyright and plagiarisrn . Bias in Al-geperated content

- Privac.v and data protection

- Responsible disclosure of Ai-generated material

- UGC and Government guidelines on AI use

- Future of AI in media and communication

- Emerging career opportunities

References:

o Russell. Stuart & Norvig. peter. ,4rti/itial Inrelligence; A l,{oclern Approach.
o Pavlik, John V. Journalis,m antl Arti/icial Intelligence.
o Diakopoulos, Nicholas. Autontctting the Arens.
o Briggs, Mark. Journllism J{ext.
o Keval J. Kumar. l,.[ass Comntunictttion in Inrliu.
o Barun Ro1,. Bcgilzner.s'' (iuitle to,lintrn,.t/i.s.nt ctnd l,[oss,Contmtrnic,arion.
o IJNESCo. Guitlunt'c.fot' (Lt,nt,t-tlri),1, .l,' in Etlt.rt,ution antl Re"^ectrch.
o Press council of India * Alorms o.f Jou.nctlis,tic contluct.
o Ministry of Electronics and Information Technology (Meity), Government of India -advisories and guidance on responsible AI use.

C) Any of the 4 Credit Courses from SWAYAM C)r Any other MOOC platforms
approved by the Competent Authorities

FYUP_KTUIM_BAM C_ 2026 _3 O Page 38



'.\*,t
"-i

Course - VII

BAMC(H)-307: End Semester Project (Heritage Sites)
Maximum Marks - 100

Minimum Passing Marks - 40

Students shall have to visit the nearby Heritage sites in the state and gather data on the
historic and contemporar.y importance o1'those sites in the lives o1'people in Chhattisgarh.
They shall have to take photographs/ video graphs (geo-tagging) of those sites. They shall
have to prepare a detailed report on their visit and their learning thereof and submit the
report in the deparlment. Evaluation shall be onthe basis of reportplus PPTpresentation
in front of internal and external expert to be appointed by Vice Chancellor fbllowed by a
Viva-voce.
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Learning Obiectives:
. To explore the relationship betwcen media and society.. To develop skills in media research and analysis.. To understand the r:ole of media rn shaping public opinion and cultilre.
' To introduce students to global nreclia s)"stems anci their differences.. To study the impact of media on various demographic groups.

learning Outcomes:

' Students will analyze the i.,pact.f media on society.
' They will conduct media research and present their findings.
' The-v will r:nderstand the role of media in inflr-rencing public opinion and cultural

nofllt \.

' They will compare and contrast diff-erent global media systems.. They will assess how media affects ditl'erent demographic groups.

BA HONOURS (JOURNALISM & MASS COMMUNICATI oN)

Sernester - lV
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Course - I
BAMC(H)-401- Academic and Professional Writing (AEC 04)

Maximum Marks 35

Minimum Passing Marks - 14

Note - Scheme of Examination
1. 05 objective type question with one line answer/ filI the gap type

(05x01) 05 marks

2. 05 Short Answered qr-testions (Covering 5 Units)

Qrlot more than 50 words) -02 Marhs each :05x02 :10 l\4arks

3. 05 long Answ'ered cluestiot.ts o1-0"1 VlaLks cacir-'05'0-1

With internal choice of one question tiom each unit :20 Marks

UNIT-I Fundamentals of Academic Writing

- Nature and importance of academic writing

- Characteristics of effective w'riting

- Writing prooess: planning, drafting, revising and editing

Paragraph writing

- Essay writing

- Note-making and srimmarization

LfNIT-II Professional and Official Writing

- Official correspondence

- Business letters

- E-mail etiquette

- Oft-rce memoranda

- Notices aud circulnirs

- Agenda and minutes of meetings

- Resume/Curriculum Vitae (CV)

- Job application and covering lettcr

- UNIT-III Media and Corporate Writing

- News reporls

- Press releases

Feature r.r riting

- Public relations writing

- Social media content

- Blog writing

- Content writing fbr websites

- Writing plomotional and campaign messages

UNIT-IV Academic Research Writing
Report writing

- Project proposal, Research synopsis , Literature review , Referencing and citation

(APA style - basics) , Bibliography preparation

- Plagiarism and academic integritv
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- Ethical use of AI in academic writing

- I1N|T-V Presentation and Prof'essional Communication through Writing
Writing fbr presentations

Speech dra[ting

- interview scripts

- Anchoring scripts

- Event repofis

- Newsletter writing

- Editing and proofreading
References:
. Aggarwal, Vir Bala. Essentials of Journalism.
o Keval J. Kumar. Mass Contmunication in India.
o Barun Roy. Beginners' Guide to Jourrutlism and l.[ass communication.
o Press Information Bureau. GuidelinesJor Press Releases antl Official Commtrnication.

' American Psychological Association. l'ublication llfcltttal of the APA (laLest edition).
o I.]GCl. Promotion o/.4t'utlentic lntc,qrilt rtnrl Pr.,,'.t,nlion o/ plcrgiurisnt Regulution,t.
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Cou -II
BAMc(H)-402-Photo-Journalism (SEC 02)

N4ari ntLul lvlarl<s -3 -5

Minrntun.i Passing Nlarks 14
Note - Scheme o1'Examination

Practical skill d t and assessment th internal
and extern al examiner/s to be bv the Vice cellor.

Unit 1: Introduction to Photo Journalism

- History and el,olurtion of photojoi-unaltsrr

- Famous Photojournalists

- Ethics and responsibilities of a photojournalist

- understanding the role of photojournalism in mass communication
Unit 2: Technical Aspects of Photography

- Camera types and functions,

- Understanding Types lenses and tbcal lengths

- Basic elements of photoglaphr,: cor.npositiorr. lighting. exposure.
framing,angles,movements

- Exposure control: aperture, shutter speed, ISO

- Basics of digital photography and image editing software
Unit 3: Visual Storytelling

- Identifying newsworthy events and subjects

- Capturing moments and emotions

- Photo editing ancl selection lirr..iour nrLiistic prir.postrs

- constructing a visual narrative thrrr-rgh photo seqLlences
Unit 4: Legal and Ethical Considerations

- Copyright issues in photojournalism

- Privacy and consent ofsubjects

- Manipulation and truthfulness in photojournalism

- Role of photojournalists in shaping public perception
Unit 5: Specialized Areas in Photojournalism

- Sporls Photography

- Documentary photography

- War photography and conflict zones

- Enviromnental photojournalism

Reference Books
"visual Storytelling: 'fhe Art arrcj'l'ecirrrrclLie" br Ronn canrpisr
"Digital Photography Conrplete CoLlrse,, br Dar ic.l 

'l'a1.ior

"The Photographer's Eye: Composition ancl Design for Better Digital photos" by Michael
Freeman
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Course - III
BAMC(H)-403-Global Communication (DSC l0)

Note - Scheme of Examination

Maximum Marks -70
Minimr-rm Passing Marks - 28

1. 10 objective type question nith one line answer/ fill the gap type
(10x01)

2 05 Short Answered questions (Covering 5 Units)
Qrlot more than 100 words) -4 Marks each :05x4

3 05 long Answered questions of 0g Marks each:05xOg
With internal choice of one question from each unit

Unit 1: lntroduction to Global Media Landscape

- I]nder:standir-rg Globarizatio, arcr i1s I,pac1 on \4edia

- Historical Evolution of Global Media

- Comparative Analysis of Media Systems Worldwide.- Role of International organizations i, Media Reg,lation

Unit 2: Cross-Cultural Communication in Media

- Representation of Cultures in GIobal Media

- Challenges and Opportunitie s of Cross-Cultural Communication

- Media's Role in Shapir-rg Global Cultural J-rends

- Case Studies on Successful Cross-Cultural Communication Campaigns

Unit 3: Transnational Metlia Corporations

- Structure and operations of rransnational Media corporations

- Media Ou,nership and Control in a Global Context

- lmpact of 'll'ansnational 
N4ec]ier or Local C'uitures ancl Econornies

- Media Conr,,crgence :ind f ross-Oilncrsl-rip

- Regulatory Frameworks for Transnational Media corporations

Unit 4: Global Media Ethics and Responsibilit-v

- Ethical Dilemn:ras in Global Journalisnr

- Media Representation of Global Issues such as climate change. povefty, and
Conflict

- Mediars Role in promoting F]unia, Rights ancl Social Justice

- Accountability and rransparency in Global Media practices

Unit 5: Emerging Trends in Global Metlia

- Digital Media Revorution and its Globar Implications

- Social Media and its Role in Shaping Global Discourses

- Big Data. Artificial Interligence. and their hrpact on Global Media

- 
Virtual Realitv and Arrgmentecl t{. alitv in (ilobal Media produrction

- Future Prospects and challenges 1br Global N,{edia Industry

Reference Books
"Social Media in India: An Overview" by Anjali Gera Roy

:10 marks

:20 Marks

:40 Marks
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"Indian Media in a Globalised Worlcl,, b.l Ll.j-irvala Barve
"Media Transnationalism and Grobarizationi b1, Sreya Dutta
"I\4edia, Monopoly, arrd Manipulation: Media ownership in India,,by paranjoy Guha
Thakurta
"Media Ethics: Issues and perspectives" by Shalini Bhargava
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Course - IV
BAMC(H)-404- Media Economics (DSC 11)

Note - Scheme oi-Examiriation
1. 10 objective type question with o,e line answer/ fil1the gap type

(10x01)
2 05 Short Answered questions (Cor,ering 5 Units)

(Not more than 100 words) -4 Marks each -05x4
3 05 long Answered questions of 08 Marks each-05r0g

With intemal choice of one questron fionr cacit unit
Unit l: Introduction to Media Economics

Maxinlunt Marks -70
Minirnr-rm Passing Marks - 28

:10 marks

:20 Marks

:40 Marks

- Understanding the economic principles underlying media industries

- Media economics

- Economic models of media organizations

- Market structures in media industries

Unit 2: Media Business Models

- Traditional vs. neu nredia business models

- Advertising as a revenue sollrce

- Subscription and paywalls

- Crowdfunding and patronage mociels

- Impact of digitalization on meclia business rnodels
Unit 3: Media Regulation and policv

- Regulatory fiameu,orks go'u'erning rreclia incluslrjes

- Impact of gor,,ernment policies on media econonrics

- Media ownership regulations

- Role of competition laws in media industries

Unit,l: Media Consumption and Auclience Behavior

- 
Economics of media consumptiorr

- Audience measllrenteni metrics

- 
Factors ir,flr_rencing rnedia consumption p.lttems

- Impact of technological advancements on meclia consumption
Unit 5: Globalization and Media Economics

- Global media markets

- International trade in media products

- Cultural imperialism vs. cultural globalization

- Challerlges and opportunities fbl nreiliii inclirstrics in the global rnarket
Reference Books
"Media Economics: Understanding Markcts, Industries and Concepts" by A1iso1
Alexander
"Digital Media Economics" by Alan B. Arbarran
"Media Policy and Globalization" by Paula Chakravartty and Katharine Sarikakis
"Audience Economics: Media Institutions and the Audience Marketplace,' by philip M
Napol
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{:, Course - V
BAMC(H)-405- Media Law and Ethics (DSC t2)

Maximum Marks -70
Minimum Passing Marks - 28

Note - Scheme of Examination
1. 10 objective type question with one line answer/ fill the gap t,v-pe

(10x01) :10 marks2 05 Short Answered questions (Covering 5 Units)
(Not more than 100 words) -4 Marks each:05x4 :20 Marks3 05 long Answered questions of 08 Marks each:05xOg
With internal choice of one question from each unit :40 Marks

unit l: Introduction to Indian constitution and Media Larv

- Understanding the Indian ConsLiiuLion: Basic l'eatr-res. preambie. firnciamental
rights, directive principles, and funciamental duties.

- Importance of media law in a democratic society.

- 
Evolution of media laws in India: pre-Independence era to present.

Unit 2: Freedom of Expression ancl press Freedom

- Constitutional provisions and limitations on freedom of expression.

- Press freedom and its significance in ciemocracy..

- Defamation laws and their intpact on journalisnt.
Unit 3: Regulation of Merlia in Inclia

- Regulatory bodies: Press Council of India, Broadcasting Content Complaints
Council, etc.

- Laws gor.,erning print- pRB Act, broadcast, and digital media-IT Act.

- Ethical guidelines for journalists and meclia prof-essio,als.

Unit zl: Right to lnformation (RTt) Act

- Historical background and sigr-iificance of the RTr Act.

- Procedures for fi1ing RTI applications and appeals.

- Role of media in promoting transparency and accountability through RTI.

Unit 5: Emerging Issues and Challenges

- Online media regr_rlation: Challengcs ancl solutions.

- Fake new's, misinfbrmation. ancl disinfbrmation: Legal perspectiyes.

- Intellectual property rights and media: Copyrights, trademaiks, and patents.

Reference Books
"lntroduction to the constitution of India" by Durga Das Basu
"Media Law in India" by U.C. "Iha
"Freedom of Speech and Expression" by p.K. Tripathi
"Media Laws and Ethics', bl.yogencl.a Bhatt
"Ethical Journalism in Digital Age,, by Antrrag Suri
"Regulating online Media: Grobal perspecrives', edited by Susan perry
"combatting Fake News: Legal Strategies" by Gaurav clrauclhary
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Cou -vI
BAMC(H)-406 (DSE 02)

(A) Media Planning and Buying (DSE 02)

Note - Scheme of Examination
1. 10 objective type question with one line answer/ fill the gap type

(10x01)
2 05 Short Answered questions (Covering 5 Units)

(lriot more than 100 words) -4 Marks each :05 r4
3 05 long Ansu,erecl questions of 08 Marks each:O5r0g

With internal clioice olone qr-reslion ti.onr cach unit

\4aximurn Marks 70
N{inintun.i I)assing N4arks - 28

:10 marks

:20 Marks

-,10 Marks

Unit 1: Introduction to Media planning

- Understanding the role of media irlanning in advertising and marketing campaigns

- Factors influencing media planning decisions

- Media objectives and strategies
Unit 2: Audience Analysis and Media Research

- Methods of audience lleasurer-nent arrcl analvsis

- Tools and techniques ibr nredia research

- understanding audience demographics and psycl-rographics
Unit 3: Media Selection and Buying

- Types of media channels (traditional and digital)

- Evaluating media options and platforms

- Negotiation and bu1,'ing processes

Unit 4: Media Budgeting and Allocation

- Budgeting considerations in media planning

- Allocation of funds across various media channels

- ROI analysis and performance measurement
Unit 5: Campaign Execution and Ih.aluation

- Implementing media plans eflcctii,,ell,

- Monitoring and optimizing r.nedia canrpaigns

- Post-campaign analysis and evaluatior.r

Reference Books
"Adverlising Media Planning: A Brand N,tanagement Approach', by Srinivasan S.
"Media Planning: A Quick and Easy Guide" b.y Kevin j.'clur.y ancl David B. Shecld
"Media Planning & Bul,ing: Essentials ol'Media planning,' by Subhash I(. Chhabra
"Advertising Media Planning" by Roger z\. Kerin ancl Lawrence .1. Russell
"Media Planning and Buying in the 21st century" by Larry D. Kelley
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\\ B) Political Communication (DSE 02)

Maxintum Marks -70
Minimum Passing Marks - 28

Note - Scheme of Examination
1. 10 objecti,e type question with one line ansr,ver/ fill the gap type

(l 0x01 )
2 05 Short Answered questions (Covering 5 Units)

(Not more than 100 words) -4 Marks each :05x4
3 05 long Answered questions of 08 Marks each:O5x0g

With internal choice of one question lrom each Lu-iit -zl0 Marks

Unit l: Introduction to Political Communication

- Concept, nature and scope of political Communisation

- Evolution of political communication in India and globally

- Political communication in democratic and authoritarian systems

- Political actors, institutions and communication networks

- Political culture and public sphere
Unit II: Media, Public Opinion and Elections

- Media as an institution of democr.acv

- Political news and agenda setting

- Framing and priming in political communication

- Opinion polls and exit polls

- Election campaigns and voter behaviour

- Election Cornmission o1'lndia ancl meciia gLricielines
Unit III: Political Advertising, Public Relations ancl Campaign Management

- Political branding and image br_rilding

- Political advertising str-ategies

- Manifestos and carlpaign communication

- Political Public Relations

- Campaign planning and managemcnt

- Role of consultants and political stralegists
Unit IV: Digital Political Communication
Social media and political parlicipation

- Digital campaigning and micro-targeting

- Artificial Intelligence in political communication

- Big Data and voter analytics

- Fake news, misinfbrmation ancJ clisinfbmration

- Fact-checking and media literacy
Unit V: Ethics, Law ancl Contemporary lssues

- Ethics in political communication

- Paid news and rnedia bias

- Political communication and tieedom of expression

- Election laws relating to media

:10 marks

:20 Marks
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- Political communication during crises

- Global trends in political communication

- Future of political communication in the AI era

References:

I'Media Ethics: Truth, Fairness and objectivity. Oxford University press.
2'Communication and Development: Indian Perspectives. Sage publications

India.
3 ' Indian Government and Politics. Sahitya Bhawan publicatior x. (LIse/ut .forunderstanding the politi cal,tystetj,t oncl in,;titutictns. )
4' Political Communicatiott and Mobilisation. Cambridge [Jnil.ersity press.
(Exantinc.s'ihe rolc ttl l{inr.{i ntctlirr in politrc'ul mobilizuliop in lnr]ia.)

5'Political Communication: The Indian Experience. B.R. publishing Corporation.
2003.
(A pioneering Indicut reference tovering poriticar communication, poriticctr
processes, propaganda, and mas,,s meclia.)
6.Mass communication andJournalism in I,clia. Jaico publishing House.(lnclttde,; c:httTtier,s on medio. polilic.s.. t.lentocrctcl;. ttncl cctntntt.miccttion in lhe
lnc/irtn ( ()nl(\'t.)
7. Mass Communication in India. Jaico publishing House.
8.Reports of the Election Commission of India.
9.Reports of the press Council oilndia.
l0.A,nual publications of the Ministry of Information and Br.oadcasting.

c) Any of the 4 credit Courses from swAyAM or Any other Mooc pratforms
approved by the Competent Authorities

C - VII
BAMC(H)-407: End Semester Project ( Communig, Engagement_ Tribal Villages)

Maximum Marks _ 100
N4inimum passir-rg Mar.ks _ 40

Students shall have to visit-the nearby tribal villages in the state and understand the livesof tribal people. They shall have undertake comlunication Need Assessment (c.NA) nthose areas and then suggest/undertake appropriate action thereof. They shall have to takephotographs/ videographs.(geo-tagging) of their visit/s. They shall have to prepare adetailed reporl on their visit ind t.ru-ii tt . repoft in the department. Evaluation shall beon the basis of repofi plus PPT presentation in front of internal and external expert to beappointed by Vice Chancellor followecl by a Viva_r,oce.

FYUP-KTUJM_BAMC_ 2026 30
Page 50



,$:
BA HONOURS (JONRNALISM & MASS COMMUNICATION)

Course of Studies BAMC(H)
Semester * V

Learning Objectives

The course aims to:

1. Introduce students to the philosophy, heritage, and diversity of the Indian
Knowledge System (IKS).

2. Iramiliarize students n'ith lnc-iia'.s contlibutions to eciucation. literature. science"
arts, governance, atrd conmunicatiou.

3. Develop appreciation for India's cultural traditions and ethical values in
contemporary society.

4' Explore the relevance of Indian knowledge traditions in journalism, media,
communication, and nation-buildins

5. Promote r.rpor.ibl. citizenshif, ffir.ur awareness. and respect for India,s
pluralistic heritage.

Learning Outcomes

After successt,l completion of the course. students will be able to:

' Explain the concept and signillcanee o1'the hrclian Knou.,leclge Svslenr.
' Appreciate India's intellectual. cultural. anci scientiflc traclirions.
' Identify the role ollndian communication traditions in society.
' Apply ethical and value-based perspectives in media and communication.
' Recogllize the relevance of Indian l<low-ledge in addressing contemporary social

and media challenges.
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Cou I
BAMC(H)-SO1-Indian Knowtedge Sl.stem (VAC 03)

Maxinlum Marks _35

Minimum passing Marks _ i4Note - Scheme of Examination
1. 05 objective type question with o,e rine answ-er/ fiil the gap rype

(0sx0l )
2. 05 Short Answered questions (Covering 5 Units)

(1rtrot rnore than 50 u-ords1 -01 Mtrks each :05x02
3. 05 long Answered qlresrions of 04 Marks each:O5r04

with intcr*al choice o1-.re cprestion fl-om cach unit

:05 marks

:l 0 N4arks

:20 Marks

UNIT-I Introduction to Indian Knorvledge System

- Meaning, scope and objectives.f Indian Knowledge System

- Evolution of Indian civilization

- Sources o1'Indian knou'ledge: vedas. LJpanishads. Epics. puranas and classical
literatr_rre

- Indian phiiosophy and its schools

- Unity in diversity

- Relevance of IKS in the 21st century
UNIT-II Indian Knowledge Traditions

- Ancient Indian education system: Gurukul, Takshashila, Nalancla, Vikramashila
- contributions to rnathematics. astronor-ny. medicine. architecture and metallurgv
- Indian languages ancl iiterattrre

- Folh traditions and oral knorvledge s),srel1ts

- Yoga. Ayurveda and holistic well_being
UNIT-III Indian communication Traditions antr Media

- Communication in ancient India

- Folk media as traditional communication
Storytelling traditions
Bhal<ti and Sr:fi nto'e,te,ts as col,,tll,icalion channels

- Freedont lrovement and the [ndian press

- Indian values in journalism ancr p,-,bri. communication
UNIT-IV Indian Knowledge System and Chhattisgarh

- Cultural her-itage of Chhattisgarh

- Tribal knowledge systems

- Folk afts, folk songs ancl fblk theatre

- Indigenous environtnentai Luou.lr:dse

- 
.fraditional 

testii als and sociat p.,rci.es

- contribution of chhattisgarh to India, cuiture ancl communicationuNrr-v contemporary Rerevance of Indian Knowredge System
- Indian Constitution and constitutirnal values

- Sustainable deveropment and traditionar ecorogical knowredge
- Ethics. social responsibilitv ar-rd nation_buildirle

- Indian Knor'r'ledge Sl stenr in edueltion. nrei'liaind di-eital communication
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References

o Government of India. rnrrocructirn t. Incrian Knotrrecrge ,\y,srent.
o Kapil Kapoor & Avadhesh Kumar Singh (Eds.). Inctiin Knowleclge systems.o Balagangadhara, S. N. zfte Heathen in His Blinclness (selected readings).
o Radhakrishnan, S. Indian philosophy.
o Basham, A. L. The Wonder That Was India.
o Dharampal. The Beautiful Tree. Incligetl.olts Intlian Eclucation in the Eighteenth
Century.
o Keval.[. Kumar. Mus,y C)omnmn.iculion in lrtclicr.
o D. P. Pattanayak. Indian Tracrition oJ'c'rmntuniccttio,.
o Publications of the Indira Ga,dhi Natio,al centre for the Arts (IGNCA).
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Course - II
BAMC(H)-502-Audio-Visuat Editing (SEC 03)

Note - Scheme of Examination

Maximum Marks -35
Minimum Passing Marks - 14

P an
d e

Unit 1: Introduction to Audio Visual Editing

- Overview of audio-visual editing

- History and evolution of editing techniques

- Understanding the role of eclitinq in.jor_rrnalism and ntass contmunication

Unit 2: Basics of Vicleo Editing Softw,are

- Introduction to popular video editing software (Adobe premiere pro, FCp)

- Interface familiarization and basic tools

- Imporling, organizing, and managing media flles

[.]nit 3: Basics of Audio Ecliting Softvare

- introductio. to popularAuclio eciitir-rg soft*,.are (Audacity)

- Interface lamiliarization and basrc tools

- Importing, organizing, and managing ar-rclio tjles

- Sound design principles

Unit zl: Editing Techniques and principles

- L.indcrstancling continuitr ecliting

- Shot selection and sequencing

- Transitions and effects

- Audio editing and synchronization

Unit 5: Advanced Etliting Techniques

- Colour correction and grading

- Motion graphics and titiing

- Multi-camera editing

- Green screen and visual eft'ects

Reference Books
"lntroduction to Film Editing" by Sam K ruffinann.,,coror correction Handbook:
Professional Teclrniqr-res tbr vicleo ancl ( i,enrn,, [r1 Aleris van ljurkman
"The Technique of Film and video Ecliting: l{istoiy. Theory, ancl practice,,by KenDancyger and Ken Dancyger
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\aY Course - III
BAMC(H)-503-Radio and Television Production (DSC 13)

Maximum Marks -70
Minimum Passing Marks - 28

Note - Scheme of Examination
1. 10 objective type question with one line answer/ f-ill the gap type

(10x01) :10 marks

2 05 Short Answered questions (C'uvct'ing 5 L-initsl

Q.,iot more than 100 words) -04 Marks each:05><04 :20 Marks

3 05 long Answered questions of 08 Marks each:O5x08

With internal choice of one question from each unit :40 Marks

tlnit 1: Introduction to Radio and Television Production

- Overview of Radio and Telel'ision Production

- History and Evolution of Radio and Television

- 
Role and Imporlance of Radio and Television in Mass Communication

- 
Basics of Radio and Television Ecluipment

- 
Production Process in Radio and Television

Unit 2: Scriptwriting for Radio ancl Television

- Fundamentals of Scriptwriting" fuo column,'\V sclipts.

- Difl'erence betw'een Radio ancl'I'elevision Scnptwriting, Newsroom rundown.

- 
Elements of a Good Script

- Writing for Different Formats (News, Drama, Talk Shows, etc., show rundown.

- Script Development and Revision. split page (Audio/Video script)

Unit 3: Production Techniques in lladio

- S;udio Operations and Eqr.ripment l-Iandling

- Sound Recording and Editing

- 
Voice Modr-rlation and Dubbing

- Music Selection and Integration

- Radio Program Formats and Stnrctures

Unit 4: Production Techniqucs in 'I'rler ision

- 
Television Stuclio Operations

- Camera Techniques and Movements

- 
Lighting Setup and Design

- 
Post-production

- Television Program Formats and Structures

Unit 5: Ethical and Legal Issues in ltadio and Television Production

- Ethics in Broadcasting

- Laws and Regulations Governing Radio and Television

- Copyright and Intellectual Properv Rights
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- Role of Regulatory Bodies

- Challenges and Responsibilities of Broaclcasters

Reference Books
"I inclerstancling Iladio :rnd Tcler isio, I)roc]uc1io, hr Dr.. prceti I(apoor
"Scriptwriting for Radio and l'eievision,' b1, Raghuvir. Sahay
"Radio Programming and production" by Dr. Suresh Chanj
"Television Production Techniques,' by Dr. Ravi Sharma
"Legal Aspects of Broadcasting in India,, by Dr. priya Singh

Cou _IV
BAMC(H)-504-Media Literao, (DSC 14)

Note - Scheme of Examination
1. 10 objective type q,estion with one line answer/ fill the gap type

(10x01)
2 05 Short Ansu,er.ed questions (Cor.er.ing 5 ltnits)

(Not more than 100 uot.cls)-04 \,rar.l<s cach .0-5xQ4

3 05 long Answered qr-restions of Oli Marhs each:05x0g
With internal choice of one qr_restion from each unit

Unit 1: Understanding Media Landscape

- Introduction to Meclia Literacl,

- Ilvolution of Nfedia: prir.rt. Br.oacicast. Dicital

- Media Ownership and Control

- Media Ethics and Regulations

- Role of Media in Society

Unit 2: Analyzing Meclia Content

- Understanding Media T'erts: Ne*,s. Ad'ertising. Entertainment

- N4cdia Represcrtati.n: (ic,der'. Race. c'lass. ard Irthnicitv

- Media Bias and Stereotl,.pes

- Media Literacy and Critical Thinking

- Media Literacy and Cultural Stuclies

Unit 3: Media Consumption and Effects

- Media L.iteracl,and Media Consumption patterns

- Lfl-ects of N{edia on IndiviclLrals and Societv

- Media Violence and Aggression

- Media Literacy and Health Comnrunication

- Media Literacy and Civic Engagement

Unit 4: Digital Meclia Literacv

Maximum Marks -70
Minimr-rm Passing Marks - 28

:10 marks

:20 Marks

:40 Marks
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..|- - Introduction to Digital Media

- 
Social Media Literacy

- 
Digital News Literacy

- Online Privacy and Security

- Digital Media and Democracy

Unit 5: Media Literacy and Civic Engagement

- 
Media Literacy and Democratio Participation

- Media Literacy and Social Change

- 
Media Literacy and Community Engagement

- 
Media Literacy and Advocacy

- Media Literacy and Global Citizenship

Reference Books

"Mass Communication in India" by Keval J. Kumar
"Understanding Media: The Extensions of Man" by Marshall Mcluhan
"Media Literacy in India" by Vibodh Parthasarathi and Sriya Narayanan
"Social Media: A Critical Lttrocluction" bv Clrristian Fuchs
"Media Activism in the Digital Age" br \ ictor Pickarcl ar"rcl GLrobin Yang

, :. '.,:.1;.
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-v
BAMC(H)-505 -Introduction to Digital Mectia (DSC l5)

Note - Scheme of Examination
1. 10 ob.iective type q,estion r,vith o*e line ansrver/ frll the gap type

(10x01)
2 05 Short Answered questions (Covering 5 LJnits)

(Not more than 100 r,r,ords) -4 Mrrrks each -.0-5rzl

3 05 long Answered questions of 0g Marks each:05xOg
With internal choice of one question fiom each unit

Unit l: Foundations of Digital Media

- Understanding the evolution of digital media

- I,troduction ro crigital platfbr*s ancr tecrrnorogies

- Inrpact of digital tneclia on.journalism ancl mass con1rl)unication
Unit 2: Digital Journalism

- Principles of digital "jotirnalism
-- Multimedia story,telling techniqtres

- Ethics and responsibilities in digitaliournalism
Unit 3: Social Media and Community Engagement

- Role of social media in.iournalism and mass commrinication

- Strategies for audience engagelnent and interaction

- Building and managing online communities
Unit 4: Ideation to Distribution

-Idea generation techniques. audience analysis. trencl analysis. coltent calendar.
and storytelling for digital platfbrms.
-Scriptwriting. mobile .iournal i snr (\.4o.Io). podcasting. graphic design. and AI-
assisted content creatiolt tools.
-SIIO fbr digital contenl, t.netadara. hashtags. accessibility, and qLrality control.
Publishing strategies for websites. blogs, YouTube, Instagrarn. Facebook, X.
Linkedln, WhatsApp
-Community management. audience engagement strategies. social nedia
analyics, monetization models (.dvertisi,g, subscriptions)

Unit 5: Digital Media Regulation ancl policy

- Legal and regulator,v fiar.nework {br digital media

- Challenges and issues in digital nredia governance

- International perspectives on digitar media regulation
Reference Books
"Introduction to Digital.Media" by To,y Feldman and Steve May
'Online Journalism Ethics: Traditions ancl Transitions" by Cecilia Friend and Jane B.5lnser
"Dilital Advertising: 1-heo11,and Research,, bl Sl-rintaro Okazaki
"Reguiating the Global Inlbrmatio, Socictr,.,, Li1, Christopher T. Marsd

Maxirnum Marks -70
Minimum Passing Marks - 28

:10 marks

:20 Marks

:40 Marks
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Course-VI
BAMC(H)-506 (A) Business and Sports Journalism (DSE 03)

Maximum Marks -70

Note - Scheme of Examination 
Nlirlir.num Passing Nlarks - 28

1. 10 objective type question with one line answer/ fillthe gap type
(10x01) :10 marks

2 05 Short Answered questions (Covering 5 Units)
(Not more than 100 words) -04 Marks each:05x04 :20 Marks

3 05 long Answered cluestions of 08 Marks each:05x08
With internal choice of one question tiom each urrit :40 Marhs

Unit 1: Introduction to Business Journalism

- Understanding the Basics of Business Journalism

- 
Role of Business Journalism in Society

- Ethics and Responsibilities in Business Reporting

- Impact of Business News on Public Perception

- 
Trends and Challenges in Business .Iournaiisnr

Unit 2: Reporting in Business Journalism

- Techniques of Business Reporting

- Financial Statements and Analysis

- Investigative Reporting in Business Journalism

- Covering Corporate Scandals and Frauds

- Interviewing Techniques for Business Stories

Unit 3: Sports Journalism Overview

- History and Evolution of Sports Journalism

- Role of Sports Journalism in Society

- Ethical Considerations in Sports Reporting

- Digital Revolr-rtion and Sporls Jor-rrnalism

- Challenges arrd Opportru-iities in Sports .Iouuralisn'r

Unit 4: Reporting in Sports Journalism

- Techniques of Sports Reporting

- Coverage of Sporting Events

- Proflles and Interviews of Athletes

- Investigative Sporls Joumalism

- Sports Analysis and Commentarl,

Unit 5: Business Aspects of Sports Journalism

- Business Models in Sports Broadcasting

- Sporls Broadcasting and Journalism

- Sponsorship and Advertising in Sporls Media

- Economic Impact of Sports Journalism
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Reference Books
"Business Journalism: A critical political Economy Approach,' by Mike ward
"Financial .Iournalism ; A practical Guicle,' b), Brenian'D. H.,r,.,..ry
"Sports .lor-rrnalism: An Introduction to Reporting and Writing" by, Kathrl,n T. Stofler.and
.lames R. Schallbr
"The Spofts Reporters: How Sports Journalism Began" by Robert Lipsyte

- Fuiure Trends in Sports Media Industrl,

(B) Digital Marketing (DSE 03)

Maximum N4arks -70

Note * Scheme of Exanrination
N'{inirnurn Passing Marks - 28

1. lct objective type question with ore line answer/ frllthe gap rype
(10x01)

2 05 Shon Answered questions (Covering 5 Units)
(Not more than 100 words) -04 Marks each :05x04

3 05 long Ansrverecl qr-restio.is ot 0g Marks each:0-5r08
\\'rith internal choice of'one cluesrion tr.ont each unit

Unit l: Introduction to Digital Marketing

- Overview of Digital Marketing

:10 marks

=20 Marks

:40 Marks

- Evolution and Importance of Digital Marketing in Journalism ancl Mass
Communication

- Digital Markctir-is Trencls ancl Clrrrent Scenario

Unit 2: Digital N{arheting Channcls

- Search Engine Optimization (SE(l)

- Social Media Marketing (SMM)

- Email Marketing

- Content Marketing

- Pay-Per-Ciick (ppC) Advertisin-r{

Unit 3: Digital Marketing Analytics

-- Importance of Analytics in Digital Marketing

- Key Metrics and Kpls

- Tools and Platforms for Digital N,rarketing Ar"ralytics

Unit 4: Digital Marketing Stratep-

- Developing a Digital Nlarkering Strareg)

- Integratcd Digital \4trr.lleti,g Co,rrtru,ic,ti.r_rs

- Branding and positior:ring in Digitai Spaces

Unit 5: Legal and Ethical Issues in Digital Marketing
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- Regulations and Compliance in Digital Marketing

- 
Privacy and Data Protection

- Ethical Considerations in Digital N{arketing Practices

Reference Books
"Digital Marketing: Strategy, Implementation and Practice" by Dave Chaftby and Fiona
Ellis-Chadwick
"Ultimate Guide to Pay-Per-Click Advertising" by Richard Stokes
"Google Analytics Breakthrough: From Zero to Business Impact" by Feras Alhlou,
Shiraz Asif, and Eric Fettman
"Privacy and Data Protectiorr Issues in Digital Marketing" by 'fina Calisi and Harriet J.

O'Nei1

C) Any of the 4 Credit Courses from SWAYAM Or Any other MOOC Platforms
approved by the Competent Authorities

Course - VII
BAMC(H)-507: End Semester Project ( Radio & Television bulletin Preparation)

Maximum Marks - 100
Minimr-rm Passing Marks - 210

Each student shall have to prepare one Radio bulletin and one TV bulletin of 10 minutes
each. The bulletin shall have to be conrplete in terms of signature tunes, head-lines,
detailed news. audio/visual/sound elements, graphics, closing. Evaluation shall be on the
basis of their submission plr-rs presentation in fiont of internal and external expert to be
appointed by Vice Chancellor lbl1owec1bv a Viva-voce.
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BA HONOURS (.IOTIRNALISM & MASSCOMMT]NICATION)
C ourse ot'Stuclics FIANIC(H)

Scmcster - VI

Learning Objectives:
. To develop advanced skills in dcsign ancl graphics.
. To understand multimedia design principles.
. To prepare lor prolessional irrte.,srrips in nredia organizatio'rs.
' ro explore ad'ancecl topics in clrgitar rreclia prod,clion.. To study user experience (UX) ciesign in meclia.

Learning 0utcomes:
. Students will create professional-level design and graphic content.. They will apply multimedia desiqn principles in va=rious media projects.. They will complete inte,rships and gain practical indr,rstry experience.. The), w,ill produce adr,.anced digrral ntecliei projecrs.

' They will understand and apply IJX designprinciples in their rnedia work.
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Course - I
BAMC(H)-601- Design and Graphics (SEC 04)

Note - Scheme of Examination

Maximum Marks -35
Minimum Passing Marks - 14

d
to rce

Unit l: Fundamentals of Design

- Introduction to design principles

- Elements of design: line, shape, color, texture, space, form

- Understanding typography and its role in design

- Basics of layout ancl composition

- Introduction to design sotiware (Adobe Pliotoshop. Adobe Illustrator, etc.)

Unit 2: Graphic Design Techniques

- Advanced techniques in photoshop and Illustrator

- Image manipulation and enhancement

- Logo design principles

- Poster and flyer design

- lntroduction to branding and corporare identity

Unit 3: Multimedia Design

- Introduction to multimedia design principles

- Designing fbr w.eb and social media

- Interactive design elements

- Video and anitnation basics

- Iritroduction to motion graphics

4: Publication Design

- Magazine and news Course layout clesign

- Book cover design

- E,ditorial design principles

- Designing fbr eBooks and cligital publicatiorrs

- Print production techniques

Unit 5: Design Ethics and Future Trends

- Ethical considerations in design

- Copyright and intellectr-ral propert.v rights

- Emergirig trends in design ancl *raphics

- Design tl-rinking ancj innovatior.r

- Future prospects in the lield of design and graphics
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Reference Books
"Basics of Design: Layout and Typography for Beginners,' b1, Sancleep Shanna
"Graphic Design Essentials" by Mano.j Kumar
"Multimedia Design: Principles and Apprications', by Ra.iesh Khanna
"Magazine Design Handbook', by Neha .Iain
"Copyright and Design: A Comprehensive Guide" b5, Rajesh Verma

Course - II
BAMC(H)-602-Internship

Maximum Marks -50
Minimurn Passing Marks -20

All students must undergo 4-6 weeks of Internship with a reputed Media/pR/Advertising
Organization. Upon the completion of their internship. students shall have to submit a
Detailed internship repofi along vu'ith an LTtemsl,ip Gmpletion Certificate fi.om the
Organization collcerned ar-id shall have 1o ntake a I)Pl'Piesentation o1.the Internship
report before a panel of exalliners having an External Examiner to be appointed by Vice
Chancellor followed b1, a Viva-voce.
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Course * III
BAMc(H)-603-Development Communication (DSC 16)

Maximum Marks -70
Minimum Passing Marks - 28

Note - Scheme of Examination
i. 10 objective type question with one line answer/ fill the gap type

(10x01) :t 0 marks
2 05 Short Ansrvered questions (Cor,ering 5 Units)

(Not more than 100 words) -04 Marks each :0510 4 :20 Marks
3 05 long Answered questions of 08 Marks each:05x08

With internal choice of one question from each unit :40 Marks

Unit 1: Introduction to Development Communication

- Defrnition and Concept of Del,elopment Conlmunication

- Historical Evolution of Development Communication

- Theories and Models of Development Communication

- 
Role of Development Communication in Social Change and Sustainable
Development

Unit 2: Development Communication Approaches

- Parlicipatory Communication Approaches

- Entertainment-Edr-rcatiou Approacn

- Advocacy and Social Mobilizatior

- Communication for Behaviour Change
Unit 3: Media and Development

- Role of Media in Development Communication

- Community Media and Development

- Development Journalism: Challenges and Opporlunities

- Climate Litelacy" Sustainable Dcvelopment Goals (SDG)
Unit il: ICTs and Development Communication

- Information and Communication l'echnologies (lCTs) for Development

- Digital Divide and Development C'ommunication

- Social Media and Development Aclvocacy

- Mobile Communication for Development
Unit 5: Development Communication Campaigns and Evaluation

- 
Designing Development ComnrLu-trcation Canrpaigns

- Implementation Strategies ar-id Challenges

- Monitoring and Evaluation of Development Communication lnitiatives

- case Studies of Successful Development communication campaigns
Reference Books
"Development communication: Theoly and practice" by Srinivas R. Melkote
"Communication for Social Change: An Lrteglated Model lor Measuring the Process and
Its Or-ttcomes" by Jan Servaes"Media. l)cr elopn-ient. and InstitLrtror-ial Change" by
Krishna Sen

ffis
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Course - IV
BAMC(H)-604-Mobite Journatism (DSC l7)

Maximum Marks -70

Note - Scheme of Exarnination 
Nlinirnum Passing Marks - 28

1. 10 obiective t1,pe questioi.i with one iine ansu,er./ fill the gap type
(10x01) :10 marks2 05 Short Answered questions (Covering 5 Units)

Q.{ot more than 100 words) -04 N,Iarks each :05x0 4 :20 Marks3 05 long Answered questions of 08 Marks each:O5r0g
With internal choice of one question from each unit :40 Marks

Unit 1: Introduction to Mobile.Iournalism

- L]nderstanding the evol,tion ofjournalisnr i.r the digital era

- overvier.r,' ol,robile.iou,nalis,r. concepts ancl pri,cipres

- Importance of mobile.f ournalism in the contemporary media lanclscape

- Ethics and credibility in mobile.lournalisnr
IJnit 2: Mobile Reporting Techniques

- Basics of mobile reporting: shooting. editing, and uproading

- Inten iewing techniques flor rr-robiIe.iournalism

- Tips fbr capturirig and editing compelling r isuais on mobile der,'ices

Unit 3: Multimedia Storytelling

- understanding the principres of rnultirnedia storytelling

- combining text, images, videos, and audio for compelling narratives

- Interactive storytelli,g techniques fbr mobile platforms
Unit 4: Social Media and Mobile Journalism

- Levera-sin-s social nledia plalfbrnrs fbr neu's gathering and distribution

- Strategies fbr engaging audiences through mobile iournalism on social media-

- Ethics and challenges of reporting via social media

- case studies of impactful sociar rnedia ca,rpaigns in journalism

Unit 5: Legal and Ethical Consiclerations

- Legal fianreu'ork fbr mobile.iournalisnr: copl,right" pr:ivacy. ancl delamation

- Ethical dilemn.ias in mobile.ior-rrnalisnr: r,cLillcation. manipulation. and bias

- Guidelines for responsible reportrng and ethical clecision-rnaking

- Role of regulatory bodies and professional associations in mobiie journalism

Reference Books
"Mobile Journalism: A Handboorr for Reporters" by Glen Mulcahy
"The Mobile.lournalism Handbool<: Hori, to Mal<e Broadcast Videos ivith an iphonc or
iPad" by Glen Mtrlcahl."Mobile ancl N4ultimedia .lounralism: A practical Guide,' by Ancli,
Bull
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Course - V
BAMC(H)-605-Data Journalism (DSC t8)

Maximum Marks -70
Minirnun-r Passing Marks - 28

Note - Scheme of Examination
l. l0 objective type question with o,e line answer./ fill the gap type(10x01) :10 marks2 05 Short Answered questions (Covering 5 Units)

(Not more than 100 words) -04 Marks each:05x0 4 *20 Marks
3 05 long Answered questions of 08 Marks each:05 xOg

With internal choice of one question tiom each unit :40 Marks

Unit 1: Introduction to Data Journalism

- Understanding Data Journalism

- Historical Context and Evolution

- Importance of Data in Journalism

- Case Studies of Successtirl Data.Iournalism projects

- Ethical Considerations in Data.lournalisnr

Unit 2: Data Collection and Analysis

- Soulces of Data: open Data. Government Data, and crowdsourced Data

- Data Collection Techniques

- Cleaning and preparing Data for Analysis

- Introduction to Data Analysis Tools (Excel, Google Sheets. etc.)

- Basic Statistical Concepts for.lourtralists

Unit 3: Data Visualization

- Principles of Data Visualization

- Tools and Software fbr Data visualization (Tableau, Datawrapper, etc.)

- Designing Eft-ective Charts, Graphs, and Maps
Storytelling with Dara Visuals

- Case Str"idies of-Data VisLralization i, .[,r:r.,alisnt

Unit 4: Advanced Data Journalism Techniques

- Investigative Data .Iournalism

- Web Scraping for Journalists

- Using Databases and SeL for Data Jor_rrnalism

- Machine Learning and AI in Data Journalism

- Interactive Data Journalism projects

Unit 5: Practical Applications and project Work
- Developing a Data Journalism project proposal

- Data Storytelling Techniques

- Building Interactive Data-Driven Stories

- Presenting Data Journalism projects
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- Peer Review and Feedback

Reference Books:
1' "Data Journalism: Past. Present and Future" by .Iohn Mair, Richard Lance Keeble,

and Megan Lucero
2. "Statistics for Journalists: An Essential Guide" by peter Bunce3. "Data visualisation: A l-tandbook for Data Drive, Design,, by Andy Kirk4. "Data-DriVen StorYtclling" bv Nathalie Henry Riche. Christophe I{urter. Nicholas

Diakopou1os" and ShecIagh ( ar.1-,g11d31L-

5' "Investigative Data.lournalism: Strategies for Finding Information,, by David E.
McGraw

6. "Data Science for Journalists,' bv Megan Squire
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Course - Vl
BAMC(H)-606 Travel Communication (DSE 01)

N4axintun'r N4arks 70
Nlinimum Passing Marhs - 28

Note - Scheme of Exarnination
1. 10 objective type question with one line answer/ fill the gap type

(i0x01) :10 marks
2 05 Short Answ'ered questions (Covering 5 Units)

(Not more than 100 words) -04 Marks each:05x04 :20 Marks
3 05 long Answered questions of 08 Marlis each:O5x08

with internal choice of one question fi'om each r-rnit :40 Marks

A) Travel Communication (DSE 04)
Unit 1: Introduction to Travel Journalism

- Defir'rition and Scope of Travel Journalism

- History and Evolutior.r of Travel Writing

- Role and Importance ot'Travel .lour.r-ritiisnt in r\lcdia

- Understanding Diftbrer-rt Genres olTravel Writing

- Ethical Considerations in Travel Journalism

Unit 2: Crafting Compelling Travel Stories

- Elements of a Good Travei Story

- Research and Preparation for Travel \l.riting

- Writing Techr-riques: Descriptive Langr-Lage" Narrative Style, ancl Voice

- Structuring Travel Articles and Blogs

- Capturing and Engaging the Reader,s lmagination

Llnit 3: Multimetlia in Travel Journalism

- lncorporating Photography in Travel Writing

- Basics of'Travel Videography

- llsing Social Media lor Travel .lour.rralisr-n

- Blogging and Digital Platforms lbr-Travel Writers

- Storytelling through Multimedia

Unit 4: [ndian Travel Journalism

- Overview of Travel Journalism in India

- Prorninent Indian Tra'el writers ernd Their contributions

- Exploring Diverse Indian Landscapes rhroLrgh .rournalism

- challenges and opportunities in Indiair Travel .rournalism

- case Studies of Iconic Travel Articres and Blogs in india

unit 5: Professional Development and career opportunities

- Building a Portfolio and Getting publishecl

- Networking and collaborating with T.r'el pLrblications

- Freelancing vs. working fbr Establish.rr N1edia Ilouses

- Exploring Career Opportunities in 'Irar el Jourrnalism

69
|,-YUP BAMC 2026_2030



i

- Stay'ing tJpdated r,r,ith rrends and Innovations in Travel .lournalism

Reference Books:
"The Art olTravel" by Alain de Botton
"wanderings in India" by Hugh Gantzer and colleen Gantzer
']ravel Photography: A Guide to Taking Retter Pictures" by Richard I,Anson ,,The Complete
Guide to Freelance Writing: [Tow to write. Se1l. ancl Markei your Articles,, by Robert W. Bly"The Busiress olTrar ci writirrg' lrr .lacl<ie Si]ls-Dcllcsrazic -' j
"Travel writing: See the worrd. Seil the Story." by I-. ieat o.Nei

B) Media and Disaster Management (DSE 04)

Note - Scheme of Examination

Maximum Marks -70
Minimum Passing Marks - 28

10 ob"iectir.e type question u,ith one li,e answer., flll the gap type
( 1 0x01)

05 Short Answered questions (Covering 5 Units)
(Not more than 100 words) -04 Marks each:05x04
05 long Answered questions of 0g Marks each:05 xOg
With internal choice of one question from each unit

unit I: [ntroduction to f)isaster ],Ianagcment and Media,s Role

- Definition and types of disasters ('ar,rai and ma,-.rade)

- Phases of disaster management: Preparedness, Response. Recovery" and Mitisatio,

- Role of media in each phase

- Theoretical frameworks:Agenda-setting, fiaming, and social respolsibility

[Jnit 2: Media Strategies for Disaster prepareclness and Early warning
- Early warning systems and rnedia,s role

- Crafting messages for risk communication

- Media partnerships with govenlment and non-government organizations

- Case studies of successful media interventions in early warning clisseminatiorr

Unit 3: Reporting During Disasters

- Ethical issues in disastcr reportin-r-r: P'ivac1. sensationalisrn. and accuracv

- Challenges faced by journalists ir.r disaster zones

- The role of social media and citizen journalism

- The impact of visual media (photos. r'ideos) on public perception and response

llnit 4: Post-Disaster Communication ancl Recoverv

- \,{sfliars role in the recoverl,, pliase: tt:habilitaticin and reconstruction

- Narrative construction and the long-tonl portrayal of'aff'ected communities

- Media advocacy for disaster risk reduction (DRR)

- Analysing post-disaster coverage and public memory

2

a
-)

:10 marks

:20 Marks

:40 l\4arks
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Unit 5: Future Trends and Challenges in NIedin and Disaster Management

- Technological advancements in disastcr reporting (AI. drones. ciata.iournaiism)

- 
The role of digital piatfbrms and mobile technology in disaster management

- 
International cooperation and media's role in global disaster response

- 
Preparing the next generation ofjournalists for disaster reporting

Reference Books:
"Media, Public Relations and Disaster Communicartion" by' Seema Iiassan
"Disaster Management" by I-{arsh K. Gr"rpta

"Crisis Communication: The Indian Experience" by Parag Diwan
"The Role of Media in Disasters" by T. Prabhakar
"Post-Disaster Journalism: Media Narratives and Public Memory" by Usha Raman

"The Future of Disaster Management: Media, Communication, and Technologies" by Manish
Kumar

C) Any of the 4 Credit Courses from SWAYAM Or Any other MOOC Platforms approved
by the Competent Authorities

Course - VII
BAMC(H)-607 End Semester Project ( Celebritl Inten,ierv in AV format)

N4aximun-r Marks - 100

Minirnum Passing Marks - 40

Each student shall have to undertake a teler.ision (AV fbrmat) interview (at least 10 minutes
duration) of a celebrity of the state preferably in a studio set-up. They shall have to underlake
basic research, prepare questionnaire, tahe the interview, edit, package and submit in the

deparlment. Evaluation shall be on the basis of their subrnissior.r plus presentation in front o1'

internal anci external expert to bc appointurl Lrr \rice ('har-icellor lbllowecl br a Viri-i-roec.

FYUP BAMC 2026-2030
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BA HONOURS (JOURNALISM & MASS COMMUNICATION)
CoLrrse o 1' StLrdies BAN,IC(L{)

Semester - \'l I
Learning Objectives:

Learning Outcomes:

. To engage in practicai media projects and internships.. To develop research skills in media sturdies.

' To prepare for professional careers rn.journalism ancl lrass commu,icatio,.. To explore emerging trends and teclinologies in rrredia.

' To understand media entrepreneursrrip and start-up curture.

. Students will complete significant media projects and inte,rships.
' They will conduct media research a.d present their findings.
' They u'ill be ready to embark on profeisional careers in the media indr-rstry.. They will identify and anaryse erlerging media trends and technologies.. They will demonstrate knou,ledge ol,,r.diu entreprenenrship and sti-rt_up dynamics

FYUP-BAM C-2026-2030
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Cou I
BAMC(H)-701-Research Methodolog.v (DSC 19)

Maximum Marks -70
Minimum Passing Marks - 28

Note - Scheme of Examination
1. 10 objective type question with one line answer/ fill the gap type

(10x01) :10 marks
2 05 Short Ansu,ered questions (Covering 5 Units)

(Not more than 100 words) -04 Marks each :05x0 4 :20 Marks
3 05 long Answered questions of 08 Marks each:05xOg

with internal choice of one question from each unit :40 Marks

Unit 1: Introduction to Research Methodology

- Understanding the concept o1'reseerrcl-r

- Types ofresearch

- Research process and its components

- importance and scope of research methodology in Journalism and Mass Communication
Unit 2: Research Design

- Formulating research problems and objectives

- Types of research designs (qualitative. cluantitative. mixed-methods)

- Sampiing techniques and sampie size iletermination

- Data collection methods (intervieus, suneys, content analysis, etc.)
Unit 3: Data Analysis and Interpretation

- Introduction to statistical analysis techniques

- Data processing and Editing

- Descriptive statistics

- Inferential statistics and hl,,pothesis tcsting

- Qualitative data analysis rnetl'iods (thenratic analvsis, content ar-ralysis)
Unit rl: Ethical Considerations in Research

- Understanding research ethics

- Infbnned consent and confidentiality
Plagiarism and academic integrity

- Ethical issues specific to journalism and mass communication research
Unit 5: Writing and Presenting Research Fintlings

- Structure and organization ofresearch reports

- Writing styles and citation formats

- Effective presentation techniques

- Peer review process and pubrishing research in academic journals

Reference Books
''Research 

Methodology : Methocls ancl]-ec hn i q,"rcs,, br, c.R. Kothari
'Researoh Methods for Media and comniuric,rtior-r,, b,r Nira,jana Murthl,
'Statistical Methods for communication Science,' by Andrew F. Hayes
'Research Ethics: cases and Materials" by Robin Levin penslar
'Publishing Research in English as an Additicnal Language: Practices. pathways and potentials,,
by Margaret Cargill and Sally Burgess

FYUP BAM C 2026-2030 
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Course - Il
BAMC(H)-702-Indian Potih.and Mcclia (DSC 20)

Maxirnlrm Marks -70

Note - Scheme of Examinatio, 
Minimum Passing Marks - 28

1. l0 obiective type question w'ith one line answer/ fill the gap type
(10x01 )

2 05 Short Answered questions (Coverng -5 llnits)
(Not rlore than 100 worc'ls) -04 N{arks ssgh :0-s rQ4

3 05 long Answered questions of 08 Marks each:05xOg
With internal choice of one question from each unit

Unit 1: Introduction to Indian politics

- Overview of the Indian political sysleln

- Evolution of the lndian Constitution

- Fundan,ental Riglrts ancl Durties

- Directive Principles ol'State polio

- Political ideologies in India
lJnit 2: Institutions of Indian Democracy

- Parliament: Structure and Functions (Legislative)

- President, Mce President, and Prime Minister: Roles and powers (Executive)

- Judiciary: Structure and Functions (Judiciary)

- Election Commission: Role in Indian l)emocracv
Unit 3: Federalism in India

- Centre-State Relations

- Constitutional Provisions for Federalism

- Issues and Challenges in Indian Federalism

- Inter-State Relations
[Jnit 4: Political Parties and Electoral politics

- Ma.ior Political Parties in lndta

- Electoral Process: Elections, Voting lratterns. and Electoral Reforms

- Coalition Politics in India

- Role of Money and Muscle power in Eiections
Unit 5: Social Movements and political Dl,namics

- Role of Social Movements in Indian politics

- women's Movement. Dalit Movenrent. and Enr,.ironmental Movement

- Naxalite Movement and Insurgencies

- Impact of Globalization on Indian politics
Reference Books:
"Indian Polity" by M. Laxmikanth
"Our Parliament" by Subhash C. Kash_vap
"Federalism in India" by Baldel.Raj Na,yar
'Social Nlovertrents in Ir.rclia,' b1, (ihanshlam Shah
"Politics after Television: Hindu Nationalism and the
Rajagopal

:10 marks

-20 Marks

:40 Marks

FYUP BAMC-2026-2030
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\ Course - III

BAMC(H)-703 -Seminars and Presentation
Maximum Marks -200
Minin-run-r Passing N4arks - 80

All the students shall have to prepare and present at least 02 Seminar papers in national and

international seminar/conl'erences (40 x 02 marks), publish at least two research paper in
scopus/peer reviewed national/international .tournals (40 x 02 marls ) jor-rrnals and two seminar
paper presentation on the department (20 x 02 marks ). Evaluation shall be on the basis of their
submission plus presentation in front of internal and erternal expert to be appointed b,v Vice
Chancellor fbllowed by a Viva-voce.

-IV
BAMC(H)-704- Final Year Project ( Literature/ Booh Review )

Maximum Marks - 100

Minimum Passing Marks - 40

Each student shall have to Review a book to be assigned by the deparlment and submit review-
report. The purpose of this assignment is to develop critical reading, analytical thinking, and

academic writing skills. The review' should go beyorrd a slrmmary o1'tl'ie book and criticall,v
evaluate its contribution to the tleld of stLrdl. Students are expected to clemonstrate their ability
to engage with scholarly arguments, identity the strengths and limitations of the work, and assess

its relevance to contemporary research and practice.

Selection of the Book:

1 . Select a scholarly book related to -vor-rr area of- research or the discipline of Mass
Communication, J ournalism. Meclia Str-rdies, Communication. Di gital M edi a. Pub lic
Reiations, Advertising. Film Studies, or allied social sciences.

2. The book should preferably be published within the last ten years. Classic texts may be

selected only with prior approval of the course instructor/supervisor.
3. The selected book should be authored or edited by a recognized scholar or published by a

reputed academic publisher.

Word Limit:
Maximum: 5,000 words (exclucling leltrences ancl appendicesl.
A variation of ,l05% may be acceptecl.

Bibliographic Details :

Complete bibliographic information of'the book in APA (7th Edition) format.

FYUP BAMC 2026-2030
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Introduction (400-600 words):

. Background of the author

. Context of the book

. Objectives and significance

. Scope and intended readership

Ch apter-wis e Over-view ( 1,000- 1,200 rvo rd s) :

Concise overview of each chapter. highlighting the key themes, concepts. arguments. and
findings.

Critical Analysis (2,000-2,200 rvords):
critica e,aluatio, the hook h1 adclressirg the [ollo*,irg:

. Theoretical frarnework adopted by the anthor. Research methodology (where applicable)

. Quality of evidence and arguments

. Originality and contribution to knou,ledge

. Relevance to contemporary media a,d communication studies. Practicalimpiications

. Cornparison u,ith similar scholar.lr u orks

. Strengths and limitations

' Biases, omissions, or areas requiring firther exproration

Relevance to Research (500-700 lvords):
Explain how the book contributes to your.o\vn research area by discussins:

. R cler iint coltceltls or theorics

. Methodologicalinsights

. Research gaps identified

. Possible applications in your doctoral research

Conclusion (300-500 words):
Summarization of the overall evaluation of the book and pr-ovide yolrr.recommendation
regarding its acadenlic valtte and usefi-rlncss lor stuclcnts.,'e."a.c1iers. practitioners. 01.policymakers.

Evaluation shall be on the basis of their subnrission plus PPT presentation in front of internal andexternal expert to be appointed by vice cha,cellor follolved by a viva_voce.

FYUP-BAMC-2026-2030
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Course - V

A) BAMC(H)-705 Media startups and Entrepreneurship (DSE 0s)

Note - Scheme of Examination

Maximum Marks -70
Minimum Passing Marks - 28

1. 10 objective type question with one li,e answer/ fill the gap type
(10x01) :10 marks2 05 Sholt Answerecl quesrions (Covering 5 Units)

(Not more than 100 words) -04 Marks each :05x0 4 *20 Marks
3 05 long Answered questions of 08 Marks each:05xOg

With internal choice of one question fi.om each unit :40 Marks

Unit 1: Introduction to Media Startups ancl Entrepreneurship

- Def-rnition and Scope of Meciia EnLr.epferleurship

- Evolution of Media Starrurps in Inclia

- Types of Media Startups Qrlews, Entertainment, Digital Media, etc.)

- Characteristics of Successful Media E,ntrepreneurs

- The Role of Technoiogy and Inno'ation in Media Startups

LInit 2: Business Models and lrel,enue Streams fbr Meclia Startups

- Understanding Media Business Moclels

- Revenue Streams in Media Startups:Aclvertising, Subscription, Freemium, etc"

- Case Studies of Indian Media Startups

- Content Strategy and Audience Engagcment

- Legal and Regulatory Framework Affecting Meclia Startups in India

unit 3: Funding and Financial Manage*cnt tbr Nretria Startups

- Funding Options: Bootstrapping. VentrLre Capital. Angel Investors, Crowdfirnding

- Financial Planning and Budgeting for Media Startups

- Valuation of Media Startups

- Pitching to Investors: Pleparing Bursiness Plans and Presentations

- Financiai Challenges in Media Startups

unit 4: Digital rransformation antl Emerging Tcchnologies in Media

- Impact of Digital Technologies on Meclia

- Emerging Technologies: AI, VR. Blockchain. and Their Applications in Media
Social media and its Influence on Medja Startups

- DataAnalytics and its Role in Meclia

l.lnit 5: Ethical and Sociar Responsibilities in Nlecria Entrepreneurship

- Ethics in Media ancl Jor_rrnalistn

- Social Responsibility and Media Startups
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: Clhallenges of Fake News and Misinfbrmation

- The Role.f'Media Startr-rps in pro,oting Di'ersit,v and Inclusion
-* Sustainabilitl, in Media Ilntreprenet,r.ship

Reference Books:
"T'he Business of N4edia Distributiotr: N4onetizing Film. rV. and Video Content in an OnlineWorld" byJeffrey C. Ulin
"Digital India: Understanding Information" Communication and Social Chapge,, by Ravi
Sundaram
"The Indian Media Business" by vanita I(ohli-Khancrekar
"E'ntrepreneurial Irinance tbr N{SN4lrs: Fronr Flusiness Idea to Business Moclel', b,v Ramesh
Bangia
"Media and Social Responsibility: A Study'olMcclia's Role in public Welfbre,, bv.l.V. Vilanilarn

(B)Advertising Lan,s and Ethics (DSE 05)

Note - Scherne of Examination

Marimum Marks -70
Minimurn Passing Marks 28

10 ob.iective t)'pe questiou rvith.rc lire a,swer/ fril the gap type
(10x01)
05 Short Ansu.ered questions (Covering 5 LJnits)
(Not more than 100 u,ords) -()4 Marks each:05x04
05 long Answerecl questions ,tf 08 Marks each:O5r0g
With internal choice olone clLrestion fr.om cach unit

tinit I: Introduction to Advertising Larvs and Ethics

- Overview of advertising laws in India

- Understanding ethical principles in advertising

- Role of regulatory bodies in nronitorrng adveriisernents
Unit 2: Regulatory Framervork in Advertising

- Analysis of Advertising Star-rdarcls Cor:ncil o1'India (ASCI) guidelires

- Flxamination of relet'allt lau's ancl regulations governing adr.ertising content

- Case studies on regulatory actions against misleacling advertisements
Unit 3: Intellectual property Rights in Advertising

- copyright laws and their i,rplicatio,s for advertisi,g

- Trademarks and their protection in acrvertisernents

- Plagiarism and fair use in advertisin-u caurpaigns
l.rnit 4: Issues in Advertising

- Stereotvping and reprcsentation in acJr erlising

- lmpact of advertising on vulnerable populations

- Environmentar and social responsibility in advertising campaigns

- Ethical Issues.
Unit 5: Critiques and Analysis of Advertising Campaigns

- Critical evaluation of popular aclvertising .u,rpuig-ns

- Deconstructio, of persuasive techniques used in advertisements.

- Semiotic anal1'sis of visr-ral and textual elements in adver.tisements

:10 marks

:20 Marhs

:zl0 Marks

FYUP_BAMC_2026-2030
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Reference Books
"Aclvertising Law in Inclia" b), I(alyarr i!uutar i{anlianala
"Advertising Ethics in India" by Rajeev l{aghavan
'lntellectual Property Rights in Adverlising: A Legal Perspective" by Gopal Suri
"Ethical Issues in Advertising: Perspectives from India" by Meera Menon
"Critical Analysis of Advertising: Indian Context" by Sr,rresh Verma

C) Any of the 4 Credit Courses from SWAYAM Or Any other MOOC Platforms approved
by the Competent Authorities

FYUP BAMC 2026-2030
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BA HONOT]RS (.IO{]RNALISM & MASS COMMT]NICATION)
-Letirsq !, l' Stud i cs Il,\ N,{C(FI)

Semester - VIII
Learning Objectives:

Learning Outcomes:

' To apply theoretical knowredge to practicar ,edia projects.. To deveiop a dissertation based on ori-qinal ..r.ur.L. 
''

' To prepare for advanced str-rdies or professional roles i, rredia.. To understand rnedia mana-qement and leadership.
' 'fo explore the irlpact of meclia polrcies on irclLrstr:r, practices.

' Students will produce a dissertation demonstrating original research.
' fl.y will complete advanced media projects ,rrori.u.ing their skiils.
' ffty will be prepared for further acaclen.,ic pursuits or fr.ofessional roles in media.
' TheY will understand alrd appl)' principles of nredia ,ru,.,ug.rr"nt and leadership.. They will analvze the ef-fbcts oinreciia policics r-in industry practices.

FYUP_BAMC_2026_2030
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r:-
L Course - I

BAMC(H)-8O1-Research Application (DSC 21)
Maximum Marks -70
Minimum Passing Marks - 28

Note - Scheme of Examination
1. 10 objective type question with one linc answer/ flll the gap type

(10x01) :10 marks
2 05 Short Answered questions (Covering 5 Units)

(Not more than 100 words) -04 Marks each -05x04 :20 Marks
3 05 long Answered questions of 08 Marks each:05x08

With internal choice of one question fi'om each unit :40 Marks

Unit 1: Introduction to Research

- Understanding Research in .loumaiisnr and Vlass Cornmunicatiou

- Research Process

- Research Design

- Sampling Techniques

- 
Data Collection Methods

Unit 2: News Course and Magazine Research

- Introduction

- Types ofResearch

- Website Usability Research
Unit 3: Research in Electronic Media

- Introduction

- Rating Research

- Non-r'ating Research
Unit 4: Research in Advertising

- Copy Testing

- Media Research

- Campaign Assessment Research

- Qualitative Techniqr,res in Advertising Research

- Advertising Research and the Internel
Unit 5: Research in Public Relations

- Types of Public relation Research
Research in I'}ublic Relations Process

- 
Public Relation Research- Internet and Social Media

Reference Booh
"Research Methodology: Methods and'Iechniques" by C.R. Kothari
"Research Methodology in Mass Communication" by R.L. Varshney
"Statistical Methods for Communication Science" by Andrew F. Hayes

FYUP BAMC 2026-2030
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Cou -il
BAMC(H)-802-Media and Societv (DSC 22)

I

Note - Scheme of Examination
l. 10 ob.fecti'e t'pe qLresti.n'iitrr o,e lire ans*,cr-1 lill the gap type

{ li)101 ,

2 05 Short Answered ciucstions (Cor,,errng 5 tjnirs)
(Not more than 100 words) -04 Marks each:05r04

3 05 long Answered questions of 0g Marks each:05xOg
With internal choice of one question fi.om each unit

tlnit l: Introduction to Meclia ancl Societr.* Ilrclc'starcli.g Nlcciia: Dcfiriii.rs a,rir ['orccpts

- Historical Overview of Media in India

- Media Systenrs and Structures in Ir.Lclia

- Role of Media in Democracy
.IJnit2: Media Ethics and Regulation

- Ethical Issues in N4edia practice

- Press Irreedonr and Ccnsor.ship in Inrlia

- N,lcclia l.ai,i,s and llc-uLtiatiorrs

- Role of Regulatory Bodies

Maximurn Marks -70
Minimurn Passing Marks - 28

:10 rnarks

:20 Marks

:40 Marks

Unit 3: Media and Cultural Identity

- Representation of Culture in Media

- Media and Cultural I-legernonv

- Cultural Divcrsitl,in Indian N4edia

- irLpact o1'Globalizatio, o, rndiiu Nlcc|a c,lture
Unit 4: Media and Social Change

- Role of Media in Social Movements

- Media and Development Communication

- Media's Impact on Social Issues (e.g.. Gender, Environnlent, Iluman Rights)

- Participatory Media and Citizen .iournalisn.t
Unit 5: Media Literacv ancl Mcdia Effecfs

- Understanding Media Ltf'lr_rence

- Media Literacy: Critical 'Ihinking and Analysis

- Eflbcts of Media on Society (e.g., viorence, Stereotypes, co,sumerism)
-- Strategies for Media Literacy Etlucation

Reference Boohs
"Meciia and Societ' i, Irrciia,, b), pradifr Ni,a,r .T-honrrs

"Media llthics: Issues and cases" by philip patterso, and Lee wiiki,s
"lndian Media in a Globalised worrd" by Sh,ddhabrata Sengupta
"Media and Social Cha,ge in India" by Kanchan K. Malik

FYI,II'_BA M C 2026-2030
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C -III

BAMC(H)-803 Dissertation and Viva Voce

Maximum Marks -200
Minirnum Passing Marks -80

A11 the students shall have to undertake a dissertation on the subiect approved by the department.

They shall have to submit the Dissertation report in a proper format during the given time period.

Their report together with the PPT presentation shall be examined by the panel of Examiner

including an external examiner to be appointed by Vice-Chancellor followed by Viva-voce.

C -IV
BAMC(H)-804- Final Year Project II (Research Video)

Maximum Marks - 100

Minimum Passing Marks - 40

Each student shall produce and submit a l{esearch Video based on the clissertation or research

project being undertaken during the programme. The objective of this project is to enable

students to present their research in an engaging audiovisual format while demonstrating their
understanding of research methodology and effective communication skills.

Objectives

. 'lo communicate academic reseiLre ir iirror,Lgi't visLtal storl'telling.

. To develop skills in research presentation. scripting. intcn'iell'ing. and video production.

. To enhance the dissemination of research findings fbr both academic and general

audiences.
. To integrate theoretical knowledge ruith practical media production skills.

Project Requirements

Each student shallprepare a 10*15 minute research video covering the lollowing components:

1. Title and Introduction
o Title of the disserlation/research project.
o Introduction to the researrch topic and its significance.

2. Research Problem
o Statement of the reseat'ch prt,blcur.
c Background and rationale of the stucly'.

3. Research Objectives
o Clear presentation ofthe objcctives and research questions/hypotheses.

4. Review of Literature
o Brief overview of important rtudies related to the research topic.

FYUP-BAMC*2026-2030
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5" I{esearch Methodology
.:, Research design.
c Sampling method and sample size.
o Data collection tools and techniques.
c Ethicetl consideraliorrs. if applicable.

6. Fieldrvork I)ocumentation
o Visual documentation of'f ieid visits. interviews. surveys" observations. or

laboratory work (where applicable).
c Behind-the-scenes footage shou,ing the research process.

7. Data Analysis
o Presentation of ke,v findings Lrsing graphs. charts. tabres" photographs, or

infographics.
8. Findings and Discussion

o Major tindings of the studv.
c Interpretation clf resr-rlts in relation to the research objectives.9. Conclusion and Recommendations
c Summary of the study.
o Practical implications and s,ggestio,s for ftrture research.

10. References and Creclits
o Pt'oper acl<tror'\'leclgllleltt o1'soirrces. interr,,iclvees. locations. rnusic" r,,isuals, and

other contributors.

Technical Specifications

. Duration: 10-15 minutes

. Format: MPzt (Full IJD pr.eferred)

. Language: EnglisliiHindi (or bilinqLLrrl. as approi,ecl by the department)
' original fbotage with appropliate nalration. subtitles iwhe,.e n...rrr.1.t, and background

music (royalty-free ot properly cre-lired).
' The video should maintain ethical steLndards, including informecl consent for interviervs

and copyright compliance.

Submission

StLrdents shalI subnrit:

. Research video (Mp4 format)

. Finalscript/storyboard

' Brief production report (500-1000 rvords) describing the concept, production process.
challenges f-aced. and learning outconres.

Evaluation shall be on the basis ol their sr-rbmission plus presentatiol in fiont of i.ternal andexternal expert to be appointed by Vice Char ;ellor followed by a Viva-voce.

.l
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1.

t Course - V
BAMC(H)-805( DSE 06) Communication Technologies

Maximum Marks -70
MinirnLrm Passing N4arks 28

Note - Scheme of Examinatior-r
1. 10 objective type question with one line answer/ frlr the gap type

(10x01) :10 marks
2 05 Short Answered questions (Covering 5 Units)

(Not more than 100 words) -4 Marks each :05x4 :20 Marks
3 05 long Answerec'l qLrestions of 10 Mar-ks each-05xOg

With internal cltoice ol'oue ciuestl()ri iunr cach Linit -.-il) \1arks

A) Communication Technologies
Unit l: Introduction to Communication Technologies

- Understanding the evoh"rtion and significance of communication technologies

- overview of traditional and modern communication mediums

- Impact of communication technologies on.f ournalism ancl mass communication

Unit 2: Digital Journalism and Social Media

- Principles and practices of digital journalism

- Role of social media in journalism and mass communication

- Ethical considerations in digital.journalism and social media Llsage

Unit 3: Broadcast Technologies

- Introduction to broadcast technologies: raclio" televisior,. and internet broadcastins

- Procluction a,d distribLrtirx"r proccs5us i, br.aclcastirrg

- convergence of broadcast technoiogics with cligital platfbrn-rs

Unit 4: Print Technologies

- overview of print technologies: newscourses, rnagazines, and journals

- Printing processes and technologies

- challenges and opportr-rnities i'r print media in the cligital age

unit 5: Emerging Technologies in Journalism ancl Mass communication

- Exploring ernerging communication technologies:AI, AR, vR, etc.

- Applications of emerging technologies in journalism and mass communication

- F-uture trends and implications of emerging technologies

Reference Books
"Media and Comntunication Technologv,' bv .lagran .losh
"Journalism in the Digital Age: 'fheor'\' 

iurrl Practicc lir Broaclcast. print ancl Online Meclia,, br,,
.lohrr Herbert
"Broadcasting and New Media Policies in Inclia" by Cl.P. Surendran and Mira Kaushik
"Print Media Journalism in India: Challenges and Opportunities" by Amrita Madhukalya
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B) Documentary Production

Note - Scheme ol'Elxamination

Maximum N4arks 70
Minimum Passing N4arks - 28

i. 10 ob.iective type question u,ith one li,e answer/ fill the gap type
(10x01) - 

-10 marks2 05 Short Ansnered questions (Covering 5 Units)
(Not more than 100 rvords) -04 Mar-ks each :05x04 :20 Marks

3 0-5 lons,Ansn'crecl qucstior-rs ol08 \lrrrlts cach-0-5,<0g
Wrth internal choice of one qllesrion tr.ont each unit :40 Marks

Unit 1: Introduction to f)ocumentary

- Understanding the concept of documentary

- History and evoh-rtion of documentary filmmaking

- Types and styles of documentaries

- frthics a,d resp.,sibiI iti es in crocur-r-rcr-ita^, procluctior-r
Iinit 2: Pre-production Process

- Research and idea generation.

- Conceptr_ralization and scriptwriting

- Budgeting and financing

- Legal and ethical considerations
Unit 3: Production Techniques

- Cinenratographr, ancl canrcra techniques
, Sorntc'l r'ecor.ciing ancl ilcsi{-tn.

- Lighting ancl corlposition

- Interviewing skills
Unit 4: Post-production Process

- Editing principles and techniques

- Incorporating archival footage and gr.aphics

- Sound editing ancl r.niring
Coiouu' grading and flnisl-ring toucl.ics

Unit 5: Distribution and Exhibition

- Distribution strategies and platforms

- Film festivals and competitions

- Marketing and promotion

- Impact assessntent and audience engilgement
Reference Books
"lntrocluction to l)ocLrntcntar,r' b1, tlili Nichols
"Writing, Directir-rg, and Producing Docunrentary Filn-rs and Videos,' by Alan Roselthal
"The Bare Bones camera Course for Film and Video" b1,.'fom Schroefipel
"In the Blink of an Eye: A perspective on Firrr Editing" b.y walter MLrr.ch
"Selling Your Film withor,rt Selling your SoLrl', bv Reicl Rosefelt.

C) Any of the 4 Credit Courses from SWAYAM or Any other MOOC platforms approved
by the Competent Authorities
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- ej' Credit Distribution: -

15 Hrs Theory Classes 1 Credit / 30Hrs Practical Classes:l Credit

1,. 3 Credit Classes= Minimum 60 Classes in a Semester= 4 Theory Classes Per Week

2. 4 Credit Classes=[Vlinimum B0 Classes in a Semester=6 Theory Classes Per Week

3. 4 Credit Practical Classes=lVlinimum 160 Classes in a Semester=L1 Classes Per

Week
x( each class time being 45 minutes duration.)

Sl no. Semester Credit allocation and

total credit requirement

Degree to be awarded

0l Semesters I-
VI

24 credits each

(144 credits)

BA Mass

Communication

02 Semesters

VII_VIII

24 credits each (48

credits)

BA (Honours) Mass

Cornmunication

03 Semesters

VII_VIII

Students meeting

CGPA of > 7.5

(cu m u lativel.v-

from Sem. I- Sem.

vilr)

BA (Honours with

Research) Mass

Communication

2021-24
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